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Non-ergotamine 


figiraiew  is  the 
one  anti-migraine 
specific  you  may 
sell  over  the 


counter 


Sales  (and  prescriptions) 

are  still  rapidly  rising. 

So  check  your  stocks  now. 

Over  half  a  million 
prescriptions  for 
Migraleve  speak  for 
themselves. 
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International  Laboratories  Ltd.  Lincoln  Way.  Windmill  Road.  Sonburf ■on-Thames.  TW16  7HN. 
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Pharmacists 
coping  with 
delivery 
problems 


When  it's  a  mouth  ulcer  causing  the  pain 


with  her. 


Advise  her  to  use  Medijel.  Medijel  is  soft.  Soft  enough 
to  be  placed  right  on  the  point  of  pain.  The  local  anaesthetic, 
lignocaine  hydrochloride,  can  then  start  working 
immediately  -  whilst  emollient,  antibacterial  and  antifungal 
agents  help  promote  rapid  healing. 

By  the  time  she's  come  to  you  she's  probably  been 
suffering  for  some  time.  So  be  gentle  with  her.  Recommend 
soft,  effective  Medijel  and  you  can  promise  relief  in  less  than 
30  seconds. 


in  soft  pastilles  or  soothing  gel 

from  Dendron  Ltd.,  94  Rickmansworth  Rd.,  Watford,  Herts, 
WD17JJ.  Tel.  (0923)  29251 
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Without  cause  ? 

The  Price  Commission  has  become  so  single-minded  in 
its  determination  to  put  an  end  to  manufacturers'  practice 
of  recommending  retail  prices  that  it  seems  to  have  lost 
sight  of  its  aim  in  life,  which  should  surely  be  to  ensure 
that  the  consumer  gets  a  fair  deal.  In  its  latest  report 
on  toothpastes  (p28),  the  Commission  has  once  again 
shown  itself  anxious  to  overthrow  a  system  which  it  is 
unable  to  find  harmful  to  consumers  on  the  evidence. 
The  report  concedes  that  fierce  competition  has  cut  the 
real  price  of  toothpaste  by  over  7  per  cent  in  the  period 
1973-77;  it  reports  that  retailer  promotional  gross  margins 
may  be  as  low  as  12  per  cent,  and  that  manufacturers' 
own  margins  do  not  give  grounds  for  interference  by  the 
Commission. 

Where,  then,  is  the  consumer's  raw  deal  that  demands 
action  on  toothpaste  RRPs?  It  is  to  be  found  in  the  report's 
"we  believe ",  "we  think",  and  "on  balance".  In  fact,  the 
Commission  says  that  only  10  per  cent  of  toothpaste  is 
traded  at  or  near  RRP,  with  the  attendant  higher  margins 
being  taken  by  small  retailers  because  of  low  turnover 
and  buying  through  wholesalers.  But,  it  is  argued,  if 
consumers  had  more  direct  price  information  they  might 
make  better  informed  purchasing  decisions — presumably 
that  means  waiting  to  purchase  from  a  large  multiple 
and  hastening  the  demise  of  the  "convenience"  retailer.  Is 
that  really  in  the  consumer's  long-term  interest? 

The  Commission  asserts  that  if  sectors  of  the  trade 
consistently  sell  at  RRP,  then  the  practice  acts  as  a  form  of 
RPM.  Is  it  not  more  likely  that  these  retailers  need  the 
maximum  margin?  Commission  members  could  judge  for 
themselves  by  comparing  the  numbers  of  small  retailers 
who  have  retired  to  the  Bahamas  on  the  strength  of 
"prices  higher  than  they  might  otherwise  be"  with  the 
number  who  have  "gone  to  the  wall". 

Does  the  Commission  have  an  alternative  to  RRPs  to 
help  the  smaller  retailer?  Certainly:  a  "ready  reckoner" 
showing  alternative  levels  of  price  corresponding  to 
varying  levels  of  retail  margin.  One  for  every  potential 
buying  price,  we  must  assume! 


Plea  for  silence 

As  a  New  Year  treat  for  pharmacists,  one  Dr  Adrian  Rogers 
has  for  the  past  two  years  written  vitriolic  attacks  on  the 
profession's  role  and  future — or  rather,  the  lack  of  either! 
In  1977  his  present  was  wrapped  up  in  the  Sunday  Times 
Opinion  column  and  claimed  chemists'  "monopoly"  of 
dispensing  was  harmful  to  patients  and  that  their  shops 
"would  not  be  missed."  For  medical  non-readers  of  the 
Sunday  Times  he  repeated  himself  in  Pulse  a  week  later, 
accusing  the  Pharmaceutical  Society  of  "open  warfare" 
against  dispensing  doctors. 

In  January  1978  Dr  Rogers  gave  us  more  of  the  same 
through  the  medium  of  the  British  Medical  Journal,  with  a 
rejection  of  the  Clothier  report.  And,  lest  we  forget  him 
and  his  message,  the  bountiful  doctor  has  been  gracious 
enough  to  repeat  it,  once  again  in  Pulse  (see  p33). 
This  is  surely  too  much  of  a  Good  Thing.  Please, 
Dr  Rogers,  either  find  a  new  target  for  your  spleen — or 
make  a  resolution  in  1980  to  work  with  your  sister 
profession  in  the  interest  of  patients,  not  seek  to  bury  it. 
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Commission  attacks 
toothpaste  RRPs 


Manufacturers'  recommended  retail 
prices  on  toothpastes  are  considered  de- 
trimental to  consumers'  interests  by  the 
Price  Commission.  However,  the  Com- 
mission says  in  its  report  "Prices,  costs 
and  margins  in  the  production  and  dis- 
tribution of  toothpaste"  (HM  Stationery 
Office,  £1)  that  it  does  not  find  grounds 
for  imposing  any  limitation  on  manufac- 
turers' prices.  Nineteen  companies  were 
investigated. 

On  competition,  the  report  says  three 
major  factors  in  the  market  influenced 
conclusions.  Since  1972  there  had  been 
a  pronounced  change  in  the  nature  of  the 
product;  it  had  acquired  preventive  qua- 
lities as  compared  with  its  previously 
mainly  cosmetic  appeal.  Procter  & 
Gamble  had  successfully  re-entered  the 
market  and  obtained  a  share  of  about 
7-8  per  cent.  Finally,  the  growth  of  retail 
competition,  particularly  during  a  period 
of  comparative  recession  had  also  re- 
sulted in  significant  changes  in  the  nature 
and  degree  of  competition.  An  important 
aspect,  says  the  report,  was  that  retailing 
could  now  be  classified,  broadly  speak- 
ing, into  two  sectors.  In  one  (typified  by 
the  small  independent  chemist),  which  is 
declining,  the  traditional  cost  structures 
and  forms  of  selling  in  a  low  turnover 
market  have  persisted.  In  the  other 
(typified  by  the  fast  growing  multiples) 
there  are  intensive  efforts  to  gain  sales 
and  strong  price  competition  predomin- 
ates. In  view  of  this,  a  wide  disparity  in 
retail  prices  seems  likely  to  continue." 

Prices  down  in  real  terms 

Pointing  out  the  decline  in  advertising 
expenditure  the  Commission  says  tem- 
porary price  reductions  (TPR)  were  more 
important  than  media  advertising.  In  real 
terms  the  price  of  toothpaste  had  de- 
clined, associated  with  reduced  retailers' 
and  manufacturers'  margins  compared 
with  1973. 

Because  of  the  present  emphasis  placed 
on  price  competition  and  the  dental 
health  aspects  the  Commission  does  not 
suggest  the  level  of  toothpaste  advertis- 
ing should  be  limited  but  would  view  any 
future  increase  in  advertising  with  con- 
cern especially  if  it  became  a  factor  in 
any  proposed  price  increase. 

The  Commission  concluded  that  the 
extent  of  confusion  from  TPRs  is  pro- 
bably limited  given  that  toothpaste  is 
purchased  relatively  frequently  and  price 
competition  has  been  a  more  pronounced 
feature  of  its  marketing.  Nevertheless  it 
accepts  that  continuous  TPRs  tend  to 
mislead  the  general  public  and  make 
practical  difficulties  for  some  wholesalers 
and  retailers.  TPRs  probably  tend  to 
result  in  lower  prices,  and  the  uncertainty 
they  generate  has  helped  to  stimulate 
competition,  the  report  says. 

The  one  matter  to  be  remedied,  the 
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Commission  says,  is  the  practice  whereby 
manufacturers  recommend  retail  prices 
which  is  detrimental  to  the  interests  of 
consumers. 

The  price  collection  data  confirmed  the 
finding  of  a  previous  Commission  report 
on  recommended  retail  prices  that  only 
10-15  per  cent  of  sales  were  made  at  the 
RRP  and  whether  promoted  or  not  aver- 
age prices  were  substantially  lower.  The 
Commission  thought  its  purpose  was  to 
be  the  base  for  a  reduced  price  claim. 
"We  belieye  that  the  use  of  RRP  causes 
confusion  in  purchasing  decisions,  thus 
distorting  and  inhibiting  competition  be- 
tween retailers  and  between  manufactur- 
ers, and  that  accordingly  the  interests  of 
users  of  toothpaste  need  to  be  safe- 
guarded. 

Ready  reckoners 

The  report  continues  "One  claim  made 
for  RRP  is  that  it  helps  to  protect  the 
position  of  small  retailers.  If  indeed  it 
has  this  effect  it  can  only  be  because  the 
practice  acts  as  a  form  of  resale  price 
maintenance  in  protecting  their  margins, 
and  this  may  result  in  higher  prices  in 
sectors  where  the  RRP  is  generally  charg- 
ed. Nevertheless,  we  recognise  that  some 
small  retailers  may  require  assistance  in 
setting  their  prices  and,  therefore,  as  in 
other  trades,  manufacturers  should  not 
be  prevented  from  providing  'ready 
reckoners'  showing  various  alternative 
levels  of  prices  corresponding  to  varying 
levels  of  retail  margin  to  enable  the  re- 
tailers to  decide  on  the  appropriate  level 
of  price." 

Observations  made  in  the  report  con- 
cern discounts  and  rebates,  tube  sizes 
and  TPRs.  The  Commission  questions 
whether  some  part  of  the  disparity  in 
retail  prices  could  be  due  to  the  dis- 
counts, rebates  and  other  special  terms 
individually  negotiated  between  manu- 
facturers and  certain  sectors  of  retailing, 
and  if  so  whether  they  resulted  in  an 
undue  competitive  advantage  to  those 
retailers.  It  urges  companies  to  examine 
carefully  their  current  practices  and  trad- 
ing relationships  so  as  to  ensure  that  all 
customers  are  treated  on  terms  which  do 
not  have  the  potential  to  distort  competi- 
tion. "If  and  when  the  Commission  re- 
ceives notifications  of  price  increases  it 
will  scrutinise  these  carefully  in  the  light 
of  the  above  comments." 

The  consumer's  ability  to  compare 
prices  is  not  helped  when  toothpaste  tube 
sizes  are  not  standardised  and  the  Com- 
mission hopes  that  the  industry  will  take 
steps  to  rectify  the  situation  as  soon  as 
practicable  so  comparisons  can  more 
easily  be  made. 

The  Commission  also  hopes  that 
changes  will  be  made  in  the  TPR  system 
which  would  make  such  offers  less  con- 
fusing to  the  general  public  whilst  simpli- 
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fying  administration  by  wholesalers  and;  { 
retailers. 

The  Secretary  for  Prices  and  Consumer  i. 
Protection,  Mr  Roy  Hattersley,  is  con-  I 
sidering  the  report  and  will  be  consulting  | 
interested  parties.  Comments  need  toil 
reach  the  Department  within  a  month!  I 
of  publication  (Tuesday)  and  he  will' I 
decide  on  any  action  within  two  further  | 
months. 

Appeal  for  reports 
on  RPM  breaches 

Warner-Lambert     are     appealing     to  1 
"responsible      retailers"      to     disclose  I: 
breaches  of  the  company's  terms  and  I 
conditions  of  resale.  The  company  says  » 
it  has  had  a  "very  positive"  response  I 
from    wholesalers   on    the    new    terms  § 
which  they  sent  out  in  November  (C&D  || 
November  18,  p808).  Wholesalers  werejil 
asked  to  sign  an  agreement  to  observe/ 
the  terms,  which  stated  that  fixed  prices, 
must  be  regarded  and  no  discounts  were ',4 
permissible  without  prior  permission. 

Warner-Lambert  say  specific  promises  i 
have  been  obtained  from  the  main  ! 
wholesalers,  for  example,  Barclays,  Box  I 
and  Driver,  Macarthy's,  Sangers,  Uni- 1 
chem,  and  Vestric.  However,  Warner-  S 
Lambert  say  that  until  there  is  a  more  It; 
successful  way  of  detecting  total  deals  I 
breaches  of  resale  price  maintenance  i 
cannot  be  completely  eliminated.  Reli-  i 
able  information  is  required  that  will  I 
stand  up  to  the  wholesalers'  challenge,  j 
The  contact  for  such  information  is  Mr  I 
Alan  Walker,  general  sales  manager,  I 
Warner-Lambert  (UK)  Ltd,  Usk  Road,  I 
Pontypool,  Gwent  NP4  OYH. 

Smith  Kline  &  French,  one  of  the  i| 
first  companies  to  tighten  up  terms  of  j 
resale   have   had   assurances   from  all 
wholesalers  that  the  conditions  will  be  I 
observed.     However,     the     spokesman  I 
recognised  policing  was  difficult.   Only  I 
two  or  three  had  not  replied  to  Upjohn's  [j 
request  for  observance  and  they  would  | 
be  contacted,  a  spokesperson  said.  A  new  ;l 
agreement  was  in  the  final  stages  of  I 
preparation,   and   all   wholesalers   were  i 
expected  to  sign  it.  Most  of  the  Merck  | 
Sharp   &    Dohme    requests    had    been  I 
signed  and  the  company  will  be  review-  1 
ing  some  queries  with  guidance  from  its  I 
legal  department.  Wyeth  have  received  I 
several  letters  in  support  of  their  new  j|i 
terms    although    no    replies    were    re-  I 
quested.  A  spokesman  for  Roche  said 
the    company    was    pleased    with    the  t| 
wholesalers'  response  to  its  new  terms.  < 
Glaxo  Group  companies  report  that  all  1 
wholesalers    have    signed    their    new  I 
agreement. 

Animals  saved 

A  mystery  fire  at  Miles  Laboratories, 
Stoke  Poges,  Bucks,  this  week  led  to 
hundreds  of  animals  used  in  drug  ex-  j 
periments  being  removed  to  the  homes 
of  some  of  the  200  staff  and  to  a  nearby 
office.  More  than  70  firemen  were  called 
to  the  outbreak,  in  the  reception  area  of 
the  laboratories. 
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Weather  and  strikes  hit 
chemists'  supplies 


Gales,  sub-zero  temperatures,  ice  and 
snow,  havoc  on  roads,  the  lorry  drivers' 
strike  and  shortage  of  fuel  brought  head- 
aches to  many  pharmacists  whose  sup- 
plies of  medicines  were  not  getting 
through.  But  sterling  efforts  by  drivers 
who  were  still  working,  the  emergency 
services  and  depot  managers,  eventually 
succeeded  in  getting  medical  supplies  over 
ice  and  snowbound  roads — albeit  some 
days  late  and  by  tractor  and  Land 
Rover  in  places. 

The  Channel  Islands  virtually  came  to 
a  standstill  when  the  worst  blizzard  in 
living  memory  closed  Jersey  Airport  and 
halted  all  traffic  movement.  Mr  Bernard 
Dubras,  managing  director,  Chandis 
Co  Ltd,  pharmaceutical  wholesalers, 
St  Helier,  Jersey,  expressed  concern  on 
Monday  about  not  getting  supplies  from 
mainland  factories,  especially  antibiotics 
and  expectorants. 

Isolated  villages  suffered  loss  of  phar- 
maceutical supplies  for  several  days  after 
gale-force  winds  whipped  snow  off  fields 
and  blocked  side  roads.  All  of  Cornwall 
and  much  of  Devon  and  Somerset  had 
to  make  do  with  fewer  deliveries. 

Helicopter  plan 

Mr  Bill  Cordery,  transport  manager, 
of  Unichem's  depot  at  Exeter,  said  emer- 
gency plans  included  a  helicopter  which 
was  standing  by  at  RAF  Chivenor  to 
drop  supplies  if  hospitals  ran  out.  Some 
roads  were  so  treacherous  that  deliveries 
had  not  got  through  to  small  communi- 
ties like  Chagford  and  Lynton  for  a 
couple  of  days,  and  only  then  when 
wheels  of  vans  and  lorries  were  fitted 
with  chains. 

Lynton,  on  the  northern  edge  of 
Exmoor,  was  badly  affected.  At  the  phar- 
macy of  D.H.J,  and  N.  P.  Green  Ltd, 
last  Thursday,  was  received  the  first 
delivery  of  medicines  after  the  New 
Year  break  since  December  30.  Doctors 
in  Lynton  were  being  taken  to  their 
patients  in  police  vehicles.  The  Lynton 
pharmacist  said  that  the  police  were 
delivering  prescriptions  in  the  area,  by 
Land  Rover  and  tractor  where  side  roads 
were  extremely  bad. 

Towns  and  villages  on  the  edge  of 
Dartmoor  had  been  cut  off  for  some 
days.  Chagford  was  a  case  in  point. 
C.  D.  Holcombe  at  5  The  Square  had 
received  pharmaceutical  supplies  from 
one  depot  but  nothing  from  another 
wholesaler  for  six  days.  The  cheerful 
philosophy  at  Harry  Clegg's  pharmacy, 
3  The  Square,  Holsworthy,  was  that 
goods  they  did  not  have  they  could  not 
sell!  Roads  to  Holsworthy  had  no  sooner 
been  cleared  than  they  were  snowbound 
again  as  gales  whipped  snowdrifts  over 
hedges  back  on  to  lanes  and  side  roads 
in  that  part  of  Devon. 

In  neighbouring  Somerset  they  were 
also  struggling  to  get  pharmaceutical 
supplies  through  with  the  help  of  the 


police  to  reach  outlying  villages  on  trac- 
tors and  Land  Rovers.  Unichem's 
managing  director,  Mr  Peter  Dodd,  said 
they  had  experienced  distribution  difficul- 
ties in  some  areas  of  the  country 
particularly  hard  hit  by  the  blizzard. 
Despite  the  lorry  drivers'  strike,  the 
adverse  weather  and  the  shortage  of  fuel, 
so  far  supplies  were  reaching  pharmacies 
and  hospitals,  if  a  little  later  than  usual. 

Boots  said  their  distribution  was  adver- 
sely affected  in  places  because  they  use  a 
lot  of  contractors  whose  drivers  are 
involved  in  the  strike. 

Edinburgh  pharmacists  and  hospitals 
had  their  own  difficulties  with  many 
roads  in  the  Scottish  capital  remaining 
ungritted  because  of  a  strike.  Wholesalers 
Brown  &  Co  Ltd,  Rutherglen,  were 
reduced  to  daily,  instead  of  their  normal 
twice  daily,  deliveries  to  Edinburgh. 

Mixture  of  carriers 

Most  companies  conveying  pharma- 
ceuticals either  use  a  mixture  of  profes- 
sional carriers  and  their  own  fleets,  or 
depend  entirely  on  contracting  profes- 
sional carriers.  But  drivers  not  on 
strike,  either  because  they  work  for  com- 
panies which  deliver  their  own  goods  or 
because  they  belong  to  other  unions,  were 
stopped  by  Transport  and  General 
Workers'  Union  picket  lines.  Amid 
reports  that  raw  material  supplies  were 


failing  to  reach  several  major  companies, 
regional  secretaries  of  the  tgwu  said  they 
had  given  a  dispensation  to  ensure  that 
all  essential  supplies  get  through  to 
hospitals  and  pharmacies. 

That  assurance  was  confirmed  in  the 
north  and  in  the  south  of  England  when 
demands  from  tgwu  offices  and  branches 
that  the  strike  south  of  the  Scottish 
border  be  made  official  began  to  arrive 
at  the  union's  London  headquarters.  At 
the  tgwu  northern  regional  office  C&D 
was  told  that  individual  requests  should 
be  made  for  dispensation.  "A  member 
of  the  union  should  make  the  request  to 
the  regional  secretary  who  had  power  to 
authorise  it.  Those  requests  would  be 
judged  on  their  merits." 

Complete  stoppage 

Reckitt  and  Colman,  one  of  Hull's 
biggest  companies,  warned  that,  unless 
their  drivers  (who  are  not  on  strike)  were 
allowed  to  deliver  their  products,  there 
would  be  a  complete  stoppage  of  produc- 
tion at  their  three  divisions. 

"We  would  never  stop  urgent  supplies 
of  any  medicines  from  getting  through", 
a  union  spokesman  said.  "We  are  letting 
lorries  loaded  with  medical  supplies  pass 
unhindered." 

As  the  drivers'  strike  and  picketing 
spread  this  week,  companies  such  as 
Fisons  Industrial  Chemicals  found  it 
almost  impossible  to  get  raw  materials 
delivered  from  seaports. 


The  transport  dispute  has  forced  C&D 
to  conserve  paper  stocks.  We  regret  that 
some  features  and  reports  have  been 
held  over  as  a  result. 


13  January  1979 


Chemist  &  Druggist  29 


Bottle  makers  predict 
supply  improvement 


Following  anxiety  about  forecast  short- 
ages of  glass  medicine  bottles  during 
1979,  the  National  Pharmaceutical 
Association  has  expressed  concern  to 
Beatson  Clark  &  Co  Ltd,  glass  manu- 
facturers, Rotherham,  South  Yorks. 

Mr  Jack  Frost,  sales  director  of 
Beatson  Clark,  who  was  at  a  meeting 
of  the  Glass  Manufacturers'  Federation 
last  Tuesday,  told  C&D  that  tablet 
bottles  were  facing  rather  a  problem. 
There  had  been  reasonable  quantities 
of  all  sizes  processed  to  wholesalers  in 
December.  "We  are  out  of  stock  of 
some  sizes  of  tablet  bottles.  But  produc- 
tion of  those  sizes  of  bottle  of  which  we 
are  short  will  be  going  ahead  during  the 
next  three  or  four  weeks.  Emphasis  will 
be  put  on  their  production." 

Beatson  Clark  are  the  principal 
manufacturers  of  pharmaceutical  bottles 
distributed  to  wholesalers.  The  shortage 
of  some  bottles  had  been  exacerabated 
by  the  road  haulier  drivers'  strike,  Mr 
Frost  said. 

It  was  decided  at  the  NPA  meeting 
that,  unless  a  satisfactory  response  was 
received,  the  NPA's  concern  would  be 


raised  with  the  Director-General  of  Fair 
Trading  in  the  light  of  the  Monopolies 
Commission  report  on  mergers  in  the 
glass  bottle  industry. 

Another  manufacturer  of  medicine 
bottles,  the  United  Glass  Co  Ltd,  of 
Staines,  Middlesex,  told  C&D  that  there 
had  been  a  tight  supply  situation  from 

1978  on  amber  bottles  due  to  the  neces- 
sary glass  furnace  rebuilds  by  their  com- 
pany and  Beatson  Clark. 

"Types  of  liquid  metric  medicine 
bottle  have  been  particularly  difficult  to 
supply.  But  the  forecast  for  1979  is  that 
their  supply  is  probably  going  to  be 
better  so  far  as  amber  bottles  are  con- 
cerned." 

Redfearn  National  Glass  Ltd,  of  York, 
who  manufacture  metric  medical  bottles, 
say  the  outlook  now  is  not  so  bad  for 

1979  as  it  was  last  year.  "We  are  in  the 
process  of  completing  a  semi-rebuild  of 
an  amber  furnace."  The  furnaces  for 
glass  containers  last  five  to  seven  years; 
after  that  they  need  to  be  rebuilt,  and 
that  is  expensive,  taking  two  to  three 
months,  having  to  be  demolished  and  re- 
built entirely  from  scratch. 


NPA  warns  on  'unofficial'  surveys 


A  warning  to  pharmacists  not  to  co- 
operate with  unofficial  surveys  about  dis- 
pensing has  been  issued  by  the  National 
Pharmaceutical  Association.  At  its  recent 
meeting  the  Board  of  Management  con- 
sidered a  report  describing  how  a  market 
research  firm  had  supplied  completed, 
hand-written  FP10  forms  stamped 
"dummy".  Pharmacists  had  been  asked  to 
read  them  and  indicate  what  they  would 
have  dispensed. 

All  prescriptions  were  for  single  items, 
some  generic,  some  proprietary.  Prior  to 
presentation,  the  forms  had  been  signed 
by  local  doctors  who  had  been  paid  a 
fee  for  their  co-operation.  Approaches 
had  been  made  to  the  Pharmaceutical 
Society  of  Great  Britain  and  the  Pharma- 
ceutical Services  Negotiating  Committee 
about  the  undesirable  features. 

Cosmetic  companies 

Reports  were  discussed  by  the  general 
purposes  committee  of  meetings  with  rep- 
resentatives of  cosmetic  companies.  Vichy 
(UK)  Ltd  had  been  acquainted  with  the 
views  of  the  small  number  of  members 
who  had  raised  criticism  following  the 
NPA's  recommendation  to  support  Vichy 
products.  The  company  agreed  that  the 
gross  margin  available  to  Equalia  stock- 
ists was  less  than  that  normally  obtained 
by  cosmetic  retailers,  but  pointed  out 
that  the  average  stock-turn  was  much 
higher  than  normal  and  overall  profit 
ought  therefore  not  to  cause  concern. 
The  NPA  representatives  suggested  the 
profit  would  be  even  higher  if  the  gross 
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margin  were  to  be  increased,  but  Vichy's 
view  was  that  the  present  price  of  Equalia 
was  about  as  high  as  it  could  be  without 
affecting  overall  sales.  Vichy  were  con- 
sidering drawing  up  an  agency  agreement 
form  and  would  consult  the  NPA  about 
the  wording. 

At  a  meeting  with  Parim  Ltd,  NPA 
representatives  had  been  acquainted  with 
ways  in  which  retail  pharmacists  would 
be  getting  a  better  service  from  Lancome 
representatives  in  the  future.  Revlon 
would  be  asked  to  investigate  how  large 
quantities  of  their  "Charlie"  perfume 
spray  had  been  on  sale  in  a  large  chain 
of  cash  and  carry  warehouses  before 
Christmas. 

Bowater-Scott 

Discussions  with  Bowater-Scott  had  con- 
tinued on  flash  offers  on  Scotties  and  the 
publication  of  recommended  prices.  The 
NPA  had  repeated  that  it  was  nonsensical 
to  recommend  a  price  and  a  reduction 
from  it  unless  the  recommended  price  was 
consistent.  It  was  recognised  that  under 
the  latest  proposals  from  the  Department 
of  Prices,  it  would  no  longer  be  permis- 
sible to  compare  a  special  offer  price  with 
a  recommended  price.  Nevertheless, 
Bowater-Scott  did  agree  to  publish  a 
recommended  price  for  their  paper  pro- 
ducts for  a  trial  period. 

Photographic  industry 

The  committee  considered  a  further  draft 
of  the  photographic  industry's  proposed 
code  of  practice  after  comments  from 


members  with  substantial  photographic 
businesses.  In  some  instances  the  code  I 
did  not  impose  sufficiently  strong  obliga-  I 
tions  on  manufacturers  and  processors  to  I 
support  retailers  who  were,  in  effect,  the 
"front-line  troops".  It  was  agreed  that  I 
photographic  wholesalers  should  be  I 
brought  within  the  code  if  possible. 

In  general  the  committee  felt  support  j 
for  the  code  would  be  in  the  interests  of  I 
NPA  members  and  that  the  NPA  should  I 
remain  a  member  of  the  joint  working  I 
party,  continuing  to  be  associated  with  I 
the  code. 

It  was  pointed  out  that  the  Office  of  I 
Fair  Trading  would  only  endorse  codes  I 
of  practice  which  include  a  provision  I 
that  observance  was  a  condition  of  mem-  I 
bership,  but  the  committee  would  not  I 
agree  to  make  observance  of  the  code  i 
a  condition  of  NPA  membership  to  the 
extent  that  any  member  might  be  expelled 
only  for  failing  to  follow  the  code. 

Training  courses 

The  business  services  committee  discuss- 1 
ed  negotiations  with  the  Distributive  In- 
dustry Training  Board  about  a  revised 
staff  training  course.  After  initial  trials  in 
the  Home  Counties,  a  course  containing 
further  modifications  and  based  on  an  en- 
larged series  of  NPA  staff  training  leaflets 
would  be  tried  out  in  the  Midlands. 

VAT  study 

Members  would  be  advised  to  co-operate 
with  a  study  being  conducted  by  the 
University  of  Bath  into  the  cost  to  retail- 
ers of  participating  in  the  collection  of 
value  added  tax. 


Clofibrate  ban 
in  Germany 

The  decision  of  the  West  German  BGA 
(equivalent  to  the  Committee  on  Safety 
of  Medicines)  to  ban  the  distribution  of 
clofibrate  in  West  Germany  is  being 
contested  by  Imperial  Chemical  Indus- 
tries Ltd,  manufacturers  of  the  drug  in 
Britain  and  West  Germany. 

The  ban  results  from  the  recent  pub- 
lication of  a  World  Health  Organisation- 
sponsored  controlled  trial  of  clofibrate 
as  a  primary  preventitive  against  ischae- 
mic  heart  disease.  The  results  show  a 
reduction  in  non-fatal  ischaemic  heart 
disease,  none  in  fatal  attacks  and  an 
apparent  increase  among  controls  of 
deaths  from  causes  other  than  ischaemic 
heart  disease. 

TCI  are  not  in  dispute  with  the  organi- 
sers of  the  trial  which  they  consider  to 
be  well-run  but  they  dispute  the  assump- 
tion made  from  the  results  of  the  trial. 

However  Bristol  Laboratories  Ltd, 
who  market  clofibrate  as  Liprinal,  are 
amending  their  data  sheet.  A  spokesman 
told  C&D  on  Tuesday  that  the  indica- 
tion for  Liprinal  for  use  in  patients 
with  angina  is  to  be  withdrawn  and  the 
indication  for  its  use  as  a  lipid-lowering 
agent  is  to  be  modified.  The  product  will 
now  be  indicated  for  use  in  patients  with 
elevated  triglyceride  and  cholesterol 
levels  only  after  diet  and  other  drug 
therapy  have  proved  ineffective. 
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flic  Money  Bom. 

An  Esselte  Citizen  cash  register  is  a 
book-keeper,  banker  and  accountant  all  rolled  into  one 


It  provides  the  smaller  business- 
man with  the  information  vital  to  the 
successful  running  of  a  small  business. 
Like  a  comprehensive  analysis  of  the 
day's  transactions,  at  the  touch  of  a 
button.  Which  means  instant  money 
management. 

It  also  provides  built-in  security 
wherever  cash  is  handled.  And  it's 
more  reliable  than  a  human  brain. 


An  Esselte  electronic  cash  register 
brings  a  new  professional  dimension 
to  your  business. 

And  it's  backed  by  the  Esselte 
experience  —  years  of  expertise  in  the 
world  of  electronic  business 
equipment. 

Fill  in  the  coupon  below  to  find  out 
more.  You'll  discover  that  we  get 
everything  right.  Including  the  price. 


ESSELTE  PRODI 

lb:  Esselte  Products  Ltd., 
Business  Machines  Division, 
Telford  Road,  Houndmills  Estate, 
Basingstoke,  Hants. 

Name  


ESIEUECmiEN 

The  right  range  of  business  machines  for  your  business. 


I  CIS 


Company  Name 
Address  


.Tel  No. 


Type  of  business 
Date  


CD1 


low:  together:  a  unique  ostomy  system 
and  the  best  in  skin  care 


Trademark 

Surgicare™  System  2 
;      ■     -  ■.tuma 
of  peeling  off  adhesive 
bags  often  resulting  in 
irritation,  soreness 
and  discomfort. 
The  Stomahesive™  with 
Flange  can  he  left  on 
the  skin  undisturbed 
for  several  days  whilst 

if;*?1  h:.: ^ '  irejpilaced  as 

often  as  necessary. . . 
so  simply. 

Kinder  to  the  skin 

Stomahesive™  with  Flange 
may  be  used  by  patients 
who  have  experienced 
sensitivity  reactions  when 
using  ordinary  adhesives 
and  karaya  or  where 
perspiration  under 
the  adhesive  is  a  regular 
source  of  irritation 
and  discomfort 

Unequalled  comfort 

The  Stomahesive™  base 
will  mould  to  irregular 
contours  of  the  skin  and 
is  so  easy  to  apply 
without  wrinkling. 
Comfort  is  derived  not 
only  from  the  feel  of 
Stomahesive™ 
against  the  skin 
but  from  the  confidence 
that  the  appliance 
will  be  secure 
and  leak  free 
irrespective  of 
the  condition 
of  the  skin. 


System  2 


Avoids  adhesive  trauma 

With  the  Stomahesive™ 
flange  remaining 
undisturbed,  pouches  may  be 
removed  and  replaced  as 
necessary. 


The  colostomist, 
for  example,  may  change 
pouches  several  times  a  day 
without  the  need  to 
disturb  the  Stomahesive™ 
base  and  its  flange. 


I  ~  1 

I  Please  send  me  your  illustrated  brochure  on  Surgicare' "System  2  No  stamp  required     block  capitals  | 

I  Address  your  envelope  to  Squibb  Surgicare  Limited,  Freepost  TK  245,  Twickenham  TW1 1BR  I 


Name 


Address 


CD  I  I 
 I 


Squibb  Surgicare  Limited  Regal  House  Twickenham  TW1  3QT  Telephone  01 -892  0164 
Made  in  England  Authorised  user  of  the  trademarks  Surgicare  and  Stomahesive  Surgicare  is  the  trademark  of  E.  R.  Squibb  and  Sons  Inc. 
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TOPICAL  REFLECTIONS 

by  Xrayser 

Feeling  blue? 

"Blue  smoke  goes  drifting  by.  .  .  ."  "I've  just  got  to  have  another 
cigarette".  Just  song  titles,  brought  to  mind  by  the  report  last  week  of 
a  permanent  blue-grey  skin  discoloration  caused  by  light  which  reduced 
silver  ions  in  the  dermis  to  metal.  It  was  present  there  in  quantities  only 
to  be  described  as  wildly  excessive,  because  a  woman  had  been  taking 
about  thirty-six  tablets  of  Respaton  (which  contains  silver  acetate)  each 
day  for  six  months  in  a  pathetic  attempt  to  reduce  smoking.  All  of  us  have 
met  patients  who,  for  one  reason  or  another,  develop  an  obsessive 
demand  for  a  product.  Sometimes  it's  harmless  enough,  but  the  retail 
pharmacist  should  recognise  when  unusually  large  quantities  of  an  item 
are  being  sold  and  if  not  directly  involved,  should  inquire  of  his  staff. 
One  of  the  advantages  of  the  smaller  business  lies  in  this  capacity  to 
pick  up  the  unusual. 

We  sell  few  anti-smoking  preparations,  sales  being  sporadic,  but 
generally  they  are  made  after  consultation  and  advice.  And,  in  my 
experience,  patients  like  the  one  quoted  are  generally  regulars,  often 
coming  in  and  asking  for  their  "usual" — which  in  itself  should  cause  us 
to  keep  an  eye  on  them  and  what  they  are  buying.  I  feel  sorry  for  that 
poor  woman,  never  again  to  be  able  to  wear  a  light  summer  frock,  or 
shorts  or  to  sunbathe,  unless  she  is  willing  to  face  the  certainty  of 
turning  the  exposed  skin  blue-grey.  Life,  and  our  ways  of  living  it,  play 
grotesque  tricks  on  us  all,  but  this  must  be  one  of  the  unkindest  of  all 
jokes  of  fate. 


MBE  for  another 
pharmacist 

Mr  D.  H.  R.  Moody,  MPS,  has  been 
awarded  the  MBE  in  the  New  Year 
honours  list,  for  work  in  the  community. 
He  has  been  a  member  of  Toe  H  for  45 
years.  Rotary  for  31  years  and  an  inde- 
pendent member  of  Clacton  Urban  Dis- 
trict Council  for  27  continuous  years. 
Mr  Moody  qualified  from  the  "Square'1 
in  1933  after  an  apprenticeship  with 
Boots  at  Paignton,  Devon.  Now  a  pro- 
prietor pharmacist  in  Clacton,  he  is  secre- 
tary of  the  Essex  Pharmaceutical  Con- 
tractors' Committee. 

Meeting  on  panel 

The  Pharmaceutical  Services  Negotiating 
Committee  team  met  Mr  David  Ennals, 
Secretary  for  Social  Services,  on  Tues- 
day to  discuss  the  terms  of  reference 
and  the  members  of  the  independent 
panel  which  is  to  assess  the  profit  mar- 
gin claim.  (C&D,  November  18,  p848). 
The  team  comprised  Mr  A.  J.  Smith, 
chief  executive,  Mr  D.  Sharpe,  chair- 
man, Mr  M.  Brining,  financial  executive, 
Mr  D.  Davison,  Co-operative  represen- 
tative, and  Mr  S.  Axon,  secretary.  PSNC 
has  proposed  members  of  the  panel  and 
the  Department  of  Health  has  agreed  to 
them.  The  names  will  not  be  announced 
until  the  proposed  members  have 
accepted  nomination.  The  team  reported 
their  progress  at  a  PSNC  meeting  on 
Wednesday  after  C&D  went  to  Press 
before  which  no  statement  was  available. 

Scots'  NHS  cut 

The  Government  is  to  recoup  £1.7  mil- 
lion, from  January  1,  overpaid  to 
Scottish  pharmacy  contractors.  Dispens- 
ing fees  are  being  increased  and  the 
differential  on-cost  is  being  revised  in 
favour  of  the  smaller  contractor.  The 
Government  is  providing  £0.5m  over 
two  years  to  facilitate  the  revision.  The 
overpayment  arises  from  inflation  on 
ingredient  costs  and  restriction  of  labour 
costs  by  Government  pay  policy. 

The  new  fees  will  be  20p  for  non- 
extemporaneous,  30p  for  extempora- 
neous non  sterile  liquids,  40p  for  single 
powders  and  tablets,  etc,  £1  for  eye- 
drops, etc,  £2  for  BPC  sterilised  liquids 
and  solids  and  6p  for  appliances. 

Agreement  has  also  been  reached  in 
principle  that  an  essential  pharmacy 
allowance  should  be  introduced  in  1979 
to  replace  the  existing  rural  practice 
allowance.  The  resources  are  expected  to 
be  doubled. 

Dr  Rogers  again 

The  most  suitable  back-up  profession  to 
treat  minor  illnesses  is  not  pharmacy  but 
the  nursing  profession.  Such  is  the 
opinion  of  Dr  Adrian  Rogers  expressed 
in  last  week's  issue  of  Pulse.  Dr  Rogers, 
a  hospital  doctor  in  Exeter  and  one-time 
dispensing   general    practitioner  (C&D, 
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January  21,  1978,  p73)  acknowledges  the 
need  for  the  pharmaceutical  profession  in 
industry  and  hospitals  where  they  can 
advise  about  medicines  to  doctors  but 
"never  to  advise  patients." 

Dr  Rogers  appears  to  consider  the 
Pharmaceutical  Society  an  enemy  to  the 
medical  profession  and  the  best  interests 
of  British  medicine  by  the  Society's  at- 
tempt to  seek  the  right  to  pharmacists 
to  prescribe  for  their  customers.  He  says 
that  immense  trouble  has  been  taken  by 
the  profession  to  show  that  doctors  are 
poor  and  occasionally  incompetent  at 
prescribing,  and  that  pharmacists  protect 
the  patient  from  the  doctor.  Who,  he 
asks,  will  be  the  patients  safeguard  from 
pharmacists? 

Finally  the  advice  Dr  Rogers  gives  to 
pharmacists  to  stem  the  closure  rate  is 
to  renegotiate  their  contract,  compete 
with  the  big  chain  chemists  or  "simply 
succumb  to  natural  wastage"! 


POSTSCRIPTS 

C&D  readers  may  have  noticed,  tucked 
away  in  the  middle  of  the  inside  story  of 
the  Bristol-Myers  sales  conference  (last 
week,  pi 3),  that  it  was  taking  part  in 
Jersey.  If  so  they  may  have  spared  a 
passing  thought  for  the  56  salesmen,  the 
marketing  team  and  the  editor  and 
technical  editor  of  C&D  who  were  at 
that  conference — but  for  longer  than 
they  anticipated! 

One  salesman  never  made  it — he  was 
snowed  up  on  Dartmoor.  An  intrepid 
Scottish  salesman,  Alan  Scott,  was  deter- 
mined to  get  there.  And  he  did — from 


Glasgow  via  Maidenhead  via  Southamp- 
ton. Unfortunately  he  arrived  just  as  the 
sales  conference  ended! 

The  Manchester  "team"  got  there  in 
time  but  it  took  nine  hours  to  do  so  and 
there  was  no  alcohol  on  the  flight  be- 
cause the  plane  was  "too  heavy"!  Tony 
Savage,  key  sales  account  manager,  lost 
his  luggage — since  located  on  Jersey. 

But  that  was  just  getting  there.  Getting 
back  was  even  more  fun.  On  Thursday 
(during  the  conference  presentation) 
came  the  snow.  Jersey  Airport  closed 
down — for  ever  it  seemed  at  one  stage. 
The  production  team  and  the  actress 
(very  bravely)  left  by  boat  on  Friday 
morning  and  the  usual  six-hour  crossing 
took  20  hours  (it  had  been  blowing  up 
to  force  10!  ).  Seven  more,  including 
C&D's  editor,  left  by  boat  Saturday. 
Meanwhile,  British  Caledonian  seemed 
unable  to  make  up  their  mind  whether 
to  land  or  not  and  kept  deciding  no — 
usually  when  everyone  was  waiting  at 
the  airport.  British  Airways  were  more 
determined  (foolhardy?  but  then  they 
did  have  Viscounts  not  jets)  and  on 
Sunday,  a  day  late,  the  rest  of  the  Bristol- 
Myers  team  and  the  C&D  staff  (who 
were  meant  to  leave  on  Thursday)  even- 
tually left  the  holiday  island.  Again  the 
Manchester  team  got  the  worst  of  it — 
delayed  and  diverted  via  Heathrow — and 
the  crowning  insult  was  no  petrol  back 
in  Manchester,  so  no  selling  the  new 
range  on  Monday.  Douglas  McQuillar, 
the  Irish  salesman,  lost  his  luggage  in 
Birmingham — where  the  plane  was  re- 
fuelling! 

So  as  you  order  your  relaunched  Mum 
Rollette  and  Natural  Balance,  be  gentle 
with  your  Bristol-Myers  rep — he's  had  a 
rough  time! 

Chemist  &  Druggist  33 


COUNTERPOINTS 


Numark  launch 
promotions  for 

Starting  with  the  February  national 
promotion,  Numark  members  will  be 
offered  other  promotional  opportunities 
each  month,  called  "Superbuy."  This  is 
in  addition  to  the  nationally  advertised 
brands  normally  offered  by  Numark. 

Each  month,  Numark  members  will  be 
offered  a  carefully  selected  item  to  sell  at 
a  very  competitive  price,  says  the  com- 
pany. Throughout  1979,  Numark  adver- 
tisements featuring  the  full  range  of 
promoted  products,  including  "Superbuy" 
will  appear   in   the   Daily  Mirror  and 


Superbuy 
1979 


Daily  Record  and  on  Ulster  television. 
The  "Superbuy"  will  also  be  featured  in 
solo  advertisements  in  the  TV  Times, 
Woman's  Own  and  the  Scottish  Weekly 
News  highlighting  low  price.  ICML,  51 
Boreham  Road,  Warminster,  Wilts. 

Dendron  for  Refresh 

Dendron  Ltd  are  now  responsible  for  the 
sales  of  Refresh  chiropody  sponge  (£0.59) 
in  Great  Britain  on  behalf  of  Holdwood 
International  Ltd.  Dendron  Ltd,  94  Rick- 
mansworth  Road,  Watford,  Herts. 


Please  send  me  an  Inverness  brochure 

Please  ask  a  representative  to  telephone 

me  to  arrange  a  No  Obligation  demonstration 


Name 
Address 


Telephone  No   

Louis  Marcel  Ltd,  12  Bexley  Street.  Windsor  Tel:  Windsor  51336. 


Baby  alarm  offer 
from  Prenatol 


 test;-1*- 
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From  February  to  June,  a  special  offer 
of  a  Pifco  baby  alarm  intercom  will  be 
available  to  mothers-to-be  when  they 
purchase  two  jars  of  Prenatol  anti-stretch 
mark  cream  (£1.55). 

The  baby  alarm  comes  complete  with 
two  transistorised  intercoms,  45ft  of  fiex,|| 
battery  and  control  switch.  It  will  be  I 
available  for  £6.95  plus  50p  post  and! 
packing,  with  a  coupon  and  two  Prenatol  J 
carton  tops  (normal  recommended  price  I 
£8.95). 

The  promotion  will  be  supported  by  I 
flashed  packs,  special  leaflets  and  maga- 1 
zine  advertising.  Each  special  pack  will  I 
have  a  pregnancy  advice  leaflet  inside  I 
containing  a  coupon  and  details  of  thejl 
baby  alarm  offer.  In  addition,  Prenatol 
will  be  advertised  again  this  year  in 
Mother,    Maternity    and  Mothercraft, 
Parents,   Mother  and  Baby,   You  and 
Your   Baby,   Image,   and    the  Parents 
pregnancy  special  A.  H.  Robins  Co  Ltd, 
Consumer  Products  Division,  14  Conduit 
Street,  London  W1R  9TG. 

Braun  launches 
at  IDEA 

Braun  are  launching  three  new  products 
at  IDEA  this  month — a  shaver,  a  styler 
and  a  compact  dryer.  They  are  moving 
into  the  growing  compact  power  dryer 
market  with  the  Braun  super  compact 
(about  £7.95)  a  fast,  1000  watt  dryer  with 
two  speed  wattage  and  a  detachable  ! 
concentrator.  They  are  also  introducing 
a  new  model  into  the  styler /dryer 
market— the  SD800  hairstyling  set  (about 
£13.95),  a  red  800  watt  dryer  and  five 
styling  attachments  including  a  concen- 
trating nozzle,  waving  comb,  brush, 
curling  tongs  and  styling  handle. 

The  new  shaver,  the  Braun  standard 
is  a  mains  shaver  (about  £14.00)  with 
the  Braun  foil  shaving  system,  a  long 
hair  trimmer,  and  an  easy  to  operate 
on  /off  switch.  It  is  available  in  a  choice 
of  navy  or  silver  grey.  Braun  Electric 
(UK)  Ltd,  Dolphin  Estate,  Windmill 
Road,  Sunbury-on-Thames,  Middlesex. 
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A  habit  they'll  1 


The  day  a  baby  acquires  its  first  teeth  it  should 
start  to  learn  a  new  habit,  Oral-B.  A  good  habit  to  last 
a  lifetime.  Because  Oral-B  have  the  only  complete  range 
of  professional  toothbrushes  to  cater  for  every  member 
of  the  family.  All  scientifically  designed  by  dentists 
for  thorough  plaque  removal  and  gentle 
gum  stimulation. 

Oral-B  toothbrushes  have  small  heads  of 
gentle  round-tipped,  high  quality  nylon 
filaments,  fine  and  flexible  to  reach  between  crevices 
And  all  have  a  straight  handle  to  allow  the  careful 
guidance  needed  for  thorough  brushing  of  the  teeth. 

They  come  in  six  sizes.  The  Oral-B  2  Row     / 1 
for  babies.  Oral-B  20  for  children.  Oral-B  30 
for  adolescents.  The  Oral-B  35  &  40  are  the 
toothbrushes  most  highly  recommended  for 
adults  by  dentists.  While  the  Oral-B  60  is  " 
customers  who  prefer  a  larger  brush - 
but  most  recommended  for  dentures. 

Oral-B  is  the  only  complete  range  of 
toothbrushes  fully  endorsed  by  the  dental 
profession.  So  doesn't  it  make  sense  to 
stock  them?  Ensure  your  customers  stay 
Oral-B-the  world's 
largest  selling 
professional 
toothbrush. 


The  world's  first  name  in  dental  care 


Cooper  Health  Products  Ltd,  The  Firs,  Whitchurch,  A/lesbury,  Bucks,  HP22  4JU, 


new  qun  will 


hold 


The  2605 
Jumbo  is  one 
)f  the  7  models 
n  the  Meto 
slew  Generation 
ange,  the  most 
sophisticated 
pricing  guns  on  the 
narket. 

They  are  certainly  the  most 
efficient  and  economical  in  the 
ong  run. 

As  you  can  see  from  the 
:lear  label  on  the  right,  Meto's 
lew  larger  print  gives 
maximum  clarity.  And  its 
jnique  constant 
Drint  action 
3nsures  no  ( 
variation,  who- 
9ver  does  the  marking. 

There  is  an  exceptional 
-ange  of  labels,  either  pre- 


printed with  your    thoroughly.  Your  customers  will 

happy  and  so  will  you  as  badly 
priced  goods  are  the  last  to  go. 

Find  out  more  about  what  t\ 
Meto  New  Generation  can  do  fc 
you.  Fill  in  the  coupon  now 

METC 


YOUR  NAME 


name/logo  or 
off-the-shelf. 

And  the  new 
system  incorpor- 
ates an  ink  roller 
that  can  be 
changed 
quickly  and  without 
mess. 

Because  the 
guns  are 
precision-made 
from  metal  they  will 
lastfor  years,  paying  for 
themselves  many 
times  over.  Easy  to  M 
load  and  difficult  to  m 
jam  they  make  the  ^ 
competition  look  and 
feel  like  toys. 

Your  pricing  can  be 
done  quickly  and 


3i 


reliability  offers  your 
customers  the  best  prices 

I.,  Retail  Systems  Divisi^ 


Dymo  Ltd 

Victoria  Road,  Feltham, 
Middlesex, TW13  7DR 
Telephone  01-890  1388 
Please  send  me  the  New  Generation  brochure 

Name  .  —  

Company  Name   

Address  —  


_Tel.No. 


Tick  here  for  our  salesman  to  call  □ 


^^TJenote  V2  day  closing  [  ^Jj^ 
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Olive  put  manicure  items 
on  new  display  unit 


Olive  (Chemists  Sundries)  Ltd  are  intro- 
ducing what  they  describe  as  a  "new 
concept  in  counter  or  wall  grooming  aid 
presentation".  The  unit  is  constructed 
from  lightweight  plastic  foam  material 
and  has  been  die-cut  to  stock  and  display 
various  manicure  items.  When  the  unit  is 
empty  it  can  be  thrown  away  and  a  new 
one  will  be  supplied  with  the  next  com- 
plete order. 

The  display  unit  is  called  the  Olive 
2001  (cost  to  retailer  £13.02  + VAT) 
pre-packed  with  60  assorted  items  includ- 
ing 24  manicure  scissors,  six  finger  nail 
clippers,  one  toe  nail  clipper,  one  toe  nail 
plier,  one  nail  buffer,  three  sapphire  nail 
files,  eight  hook  and  eye  files  and  16 
eyebrow  tweezers.  It  measures  approxi- 
mately 15in  x  14jin.  The  company  says 
that  because  the  stock  has  been  carefully 
balanced  they  consider   it   to  be  non- 


refutable  thus  saving  the  retailer  valuable 
time.  Olive  (Chemists  Sundries)  Ltd, 
Olive  House,  70  Orpington  Road,  London. 


Airwick  blue  guard 
goes  national 

Airwick  blue  guard  (£0.34)  is  now  being 
distributed  nationally  after  being  on  test 
market  in  Lancashire.  Distributors: 
Beecham  Proprietaries,  Beecham  House, 
Great  West  Road,  Brentford,  Middlesex. 

Introduction  at  IDEA 
from  Northern 

Northern  Blankets  will  be  introducing  a 
new  hair  care  product  at  IDLA  this 
month.  It  is  the  model  733  cordless 
styling  wand,  with  a  PTC  element 
enabling  the  styling  wand  to  heat  up 
very  quickly  and  retain  its  heat.  It  is 
easily  re-heated  in  its  free-standing  or 
wall-mounted  base  unit  and  can  be  used 
on  any  voltage  between  100-240. 
Northern  Blankets  Ltd,  Vine  Mill, 
Royton,  Greater  Manchester  0L2  5LN. 

Lamp  for  Polavision 

A  lightweight  movie-lamp  (about  £25), 
for  attachment  to  the  Polavision  camera, 
has  been  introduced  by  Polaroid.  The 
Twi  Light  weighs  under  400g  and  is 
designed  to  illuminate  subjects  up  to  3 
metres  from  the  camera  when  shooting 
indoors. 

Its  two  tungsten-halogen  lamps  have  a 
colour  temperature  specifically  balanced 
to  Polavision  film  and  type  85  filter,  for 
daylight,  is  displaced  from  the  camera's 
optical  path  when  the  Twi  Light  is 
attached.  The  assembly  on  average  pro- 
vides illumination  for  filming  120  Photo- 
tape  cassettes,  claim  Polaroid,  and  has 
an  output  of  up  to  17,000  beam  candle- 
power. 


Mains  power  is  supplied  by  a  5m  flex 
and  relay  switch,  which  is  activated  by 
the  camera  gripswitch  and  powered  by 
batteries  in  the  handle.  Polaroid  (UK) 
Ltd,  Ashley  Road,  St  Albans,  Herts. 

Hanimex  Tele  110TF 
camera  is  now 
available 

The  new  Hanimex  Tele  110TF  camera 
has  built-in  electronic  flash,  switch-in 
telephoto  lens  and  other  features  for 
around  £20  retail.  Users  can  switch  from 
f8/25mm  normal  lens  to  fll/43mm  tele- 
photo  with  the  flick  of  a  finger.  Both 
lenses  are  universal  focus,  fully  coated 
and  colour-corrected  for  better  pictures. 
The  optical  viewfinder  changes  automa- 
tically so  users  see  what  the  camera 
sees.  The  all-metal  shutter  has  a  speed 
of  1  /90th  second  and  both  100ASA  and 
400ASA  films  can  be  used  for  outdoor 
or  indoor  shooting.  The  compact,  built- 
in  electronic  flash  gives  up  to  120  flashes 
from  two  penlight  batteries.  Hanimex 
(UK)  Ltd,  Hanimex  House,  Dorcan, 
Swindon  SN3  5HW. 

Orbit  on  TV 

The  current  national  advertising  cam- 
paign for  Orbit  sugar-free  chewing  gum 
will  continue  until  the  middle  of  Febru- 
ary. Another  burst  is  planned  for  July 
and  August.  The  advertising  expenditure 
has  been  increased  to  £500,000  this  year 
following  the  success  of  the  brand  in 
1978.  Brand  manager,  Paul  Savage,  calls 
the  product:  "One  of  Wrigley's  fastest 
successes".  Wrigley  Co  Ltd,  Estover, 
Plymouth,  Devon  PL6  7PR. 


Procter  &  Gamble 
test  Wondra 

Procter  &  Gamble  will  be  test  marketing 
their  first  skin  care  product  in  the  York- 
shire and  North  East  television  areas 
from  the  end  of  this  month.  The  pro- 
duct, which  is  already  on  sale  in 
America,  is  called  Wondra  and  is  des- 
cribed as  a  skin  conditioning  lotion  for 
face,  hands  and  all  over  body  use.  It  is 
available  in  two  varieties,  scented  and 
unscented,  and  will  be  sold  through 
grocery  and  supermarket  outlets  as  well 
as  chemists  and  department  stores. 

Wondra  is  presented  in  an  inverted 
squeeze  bottle.  It  is  available  in  two  sizes 
180ml  (£0.73)  and  (£1.11).  Procter  & 
Gamble  Ltd,  Gosforth,  Newcastle-upon- 
Tyne  NE99  1EE. 

Copyprint  offer 
from  Kodak 

Until  January  26,  Kodak  dealers  will  be 
able  to  offer  customers  a  copy  enlarge- 
ment at  half  price  for  every  order  for 
five  copyprints  from  any  number  of 
originals.  Ten  copyprints  would  qualify 
for  a  copy  enlargement  free.  Point-of-sale 
material  will  include  window  bill  and 
showcard,  and  leaflets  to  hand  out  with 
instant  film.  Kodak  say  order  forms 
need  to  be  marked  "half  price  copy 
enlargements"  and  indicate  which  print 
is  to  be  enlarged.  Kodak  Ltd,  PO  Box  66, 
Hemel  Hempstead,  Herts  HP/  1JU. 

ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire,  Y — 
Yorkshire;  Sc— Scotland;  WW— Wales  and  West. 
So — South;  NE — North-east;  A — Anglia;  U — Ulster; 
We — Westward;  B — Border;  G — Grampian, 
E — Eireann;  CI — Channel  Island. 

Alberto  V05  shampoo:  All  except  E 

Aspro  Clear:  All  except  U,  E 

Coldrex:  All  except  U,  E 

Complan:  M,  Lc,  Y,  WW,  U,  B 

Contac  400:  All  except  Sc,  So,  G,  E,  CI 

Farley's  rusks:  All  except  E,  CI 

Fenning's  Little  Healers:  Lc 

Galloways:  Ln,  So,  A 

Haliborange:  M,  Lc,  Y,  WW,  U,  B 

Head  &  Shoulders:  All  except  E 

Hot  Measure:  Y 

Imperial  Leather:  All  areas 

Medinite:  All  areas 

Mentho  Lyptus:  All  except  U,  E 

Night  Nurse:  All  except  E 

Orbit:  All  areas 

Poli-grip:  Ln,  M,  Y,  Sc,  NE,  A,  U,  B,  G 
Rennie:  Y,  NE 
Silvikrin:  All  areas 
Sinex:  All  areas 
Sucrets:  Sc 

Vaseline  Intensive  Care:  All  except  U,  E,  CI 
Vaseline  Petroleum  jelly:  All  except  U,  E,  CI 
Zest:  M,  Lc,  B,  Sc 
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All  Combe  products  are  receiving  heavy 
advertising  backing  in  1979.  Odor  Eaters 
will  be  on  national  television  from  the 
end  of  January  for  six  weeks,  and  on 
Scottish  radio  for  four  weeks  during 
February.  Further  television  and  radio 
bursts  are  planned  later  in  the  year. 

Grecian  2000  will  be  advertised  on 
television  in  London  and  Southern  areas 
through  February  and  most  of  March 
and  in  the  national  Press  throughout  the 
year.  Lanacane  will  also  be  supported  by 
Press  advertising  in  magazines  including 
Honey,  19,  Cosmopolitan,  Woman,  and 
Good  Housekeeping.  Combe  Inter- 
national Ltd,  Dingwall  Road,  Croydon, 
Surrey. 


DIY  cut  10pc 

Shopkit,  manufacturers  of  do-it-yourself 
shopfitting  equipment  are  cutting  prices 
on  their  basic  units  by  10  per  cent  on 
orders  during  January  as  a  special  offer 
to  new  customers.  Orders  over  £400  are 
delivered  free  and  over  £1,200  can  be 
installed  free.  Shop  kit,  50  Ivatt  Way, 
Peterborough  PE3  7PN. 

Clinique  pencils 

Clinique  have  introduced  four  eye- 
shading  pencils  in  charcoal  blue,  char- 
coal green,  charcoal  brown  and  almost 
black.  The  company  says  that  these 
pencils  can  be  used  either  as  eyeliners  or 
eye  shadows.  Clinique  Laboratories  Ltd, 
54  Grosvenor  Street,  London  Wl. 


The  latest  pack  crowner  for  Actifed  com- 
pound linctus  bears  a  red  and  amber  flash 
above  a  row  of  four  packs.  Wellcome  say 
the  packs  can  be  staggered,  allowing  a 
few  to  make  an  effective  display.  The 
company  has  also  produced  a  matching 
Actifed  card  for  the  existing  Perspex 
window  display  stand.  Both  items  are 
available  from  Wellcome  representatives. 
(Wellcome  Foundation  Ltd,  Temple  Hill, 
Dartford,  Kent  DA1  5AH) 

Steri  distributor 

The  UK  chemist  distributor  for  the  Steri 
range  of  contact  lens  solutions  is  now 
Contactic  Sales  Ltd,  Beeches  Road,  Farn- 
ham  Common,  Slough  SL2  3 PS. 

PRESCRIPTION 

SPECIALITIES 

IntaS  in  100s 

Intal  plain  and  Intal  compound  capsules 
are  now  available  in  packs  of  100 
(2X50,  £8.42  trade).  Each  pack  contains 
two  packing  leaflets,  so  if  only  50  tablets 
are  required,  the  pack  can  be  split. 
Fisons  Ltd  Pharmaceutical  division,  12 
Derby  Road,  Loughborough,  Leics. 

Ceporex  prices  down 

The  prices  of  Ceporex  suspension  125mg 
per  5ml  and  250mg  per  5ml  are  reduced 
with  effect  from  January  12.  The  new 
trade  prices  of  the  100ml  packs  are 
£1.17  and  £2.30  respectively.  Glaxo 
Laboratories  Ltd,  Greenford,  Middlesex. 

DIUREXAN  tablets 

Manufacturer    E     Merck    Ltd,  Four 
Marks,  Alton,  Hants. 
Description  White  round  tablets,  scored 
on  one  side,  debossed  A  on  the  other 
containing  xipamide  20mg 


Indications  Hypertension  and  oedema 
Contraindications  Severe  electrolyte  de- 
ficiency,  precomatose  states  associated 
with  liver  cirrhosis  and  severe  renal  in- 
sufficiency 

Dosage  Hypertension — One  tablet  daily, 
in  early  morning.  In  more  severe  cases, 
two  tablets  daily  may  be  needed.  When 
used  with  other  antihypertensive  therapy, 
initial  dose  should  not  exceed  one  tablet 
daily.  Oedema — initially  two  tablets  f; 
daily.  Dose  may  vary  between  one  and  i 
four  tablets  daily.  Diurexan  not  recom- 
mended for  children 

Precautions  Like   other  diuretics  may  i 
induce  hypokalemia  in  long-term  the-  } 
rapy  and  potassium  supplements  may 
be  necessary  in  patients  with  cardiac, 
hepatic  or  renal  oedema.  May  induce 
hyperuricaemia  or  changed  glucose  meta- 
bolism in  patients  predisposed  to  this 
condition.  Diabetic  patients  will  probably 
require  an  adjustment  of  insulin  dosage 
or  other  hypoglycaemic  agent 
Side  effects  Slight  gastrointestinal  dis- 
turbances and  mild  dizziness  have  been 
reported 

Storage  In  cool  dry  place 

Packs  140  tablets  in  blister  packs  of  14 

tablets  (£8.82  trade) 

Supply  restrictions  Prescription  Only 

Issued  January  15,  1979 

CORGARD  tablets 

Manufacturer  E.  R.  Squibb  &  Sons  Ltd, 
Reeds  Lane,  Moreton,  Merseyside  LH6 
1QW 

Description  White  round  tablets,  engrav- 
ed "Squibb"  and  "241"  on  one  side  and 
scored  on  other,  containing  nadolol  80mg 
Indications  Long-term  management  of 
essential  hypertension,  either  alone  or  in 
combination  with  other  antihypertensive 
agents.  Nadolol  is  a  beta-adrenergic 
receptor  blocking  agent  with  prolonged 
activity 

Contraindications  As   with  other  beta 

blockers.  See  literature 

Dosage  Initially  80mg  daily.  Dose  may 

be   increased    by    80mg    weekly  until 

optimum  response  achieved.  Usual  doses 

up  to  240mg  but  a  few  patients  may 

require  up  to  640mg  daily 

Precautions   Dosage   of  hypoglycaemic 

drugs  may  need   to  be   adjusted.  See 

literature 

Side  effects  Gastrointestinal  effects, 
bradycardia,  fatigue,  lightheadedness, 
cold  extremities,  insomnia,  paraesthasia, 
dryness  of  mouth  have  been  reported 
Storage  Protect  from  excessive  heat  and 
moisture 

Packs  100  tablets  (£15  trade) 

Supply  restrictions  Prescription  Only 

Issued  January  15,  1979 


Rimmel  prices  and 
advertising 

Although  the  retail  prices  of  many 
Rimmel  products  have  had  to  be 
increased  this  year,  those  of  the  skin  care 
products,  the  hair  colour  enricher  sham- 
poo and  the  123  skin  helping  face  wash, 
remain  the  same.  The  company  is  once 
again  taking  colour  advertisements  in 
many  leading  women's  magazines.  There 
have  already  been  61  spaces  booked 
between  now  and  June.  Rimmel  Inter- 
national Ltd,  17  Cavendish  Square, 
London  W1M  0HE. 

Rusks'  campaign 

A  national  television  advertising  cam- 
paign for  Farley's  rusks  starts  a  three- 
week  burst  on  January  8.  The  campaign 
will  feature  the  "Life"  commercial 
which  was  introduced  in  the  autumn.  The 
three-week  burst  will  be  extended  in  the 
Anglia  region  for  a  further  three  weeks. 
Farley  Health  Products  Ltd,  Torr  Lane, 
Plymouth  PL3  SUA. 
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Trident  -  the 
Beauty  Market 


THE  SUPER  MARKET 
for  cosmetic  buyers 

more  than 

J  J  million 

women 
over  16 
all 

watching 
ITV ! 


Source  JICTAR  April  1  97B 


SUPER  GROWTH 
in  cosmetic  usership 

Usage  UP  over  GB  for 
talc,  lipstick,  eye  and 
face  make-up,  face 
powder,  cleansing 
creams,  perfumes 
and  toilet 
waters. 

Source 'TGI  (1978over  1  977) 


SUPER  COSMETICS 
DISTRIBUTION 

MORE  THAN 

3,000 

MAJOR 
COSMETICS 

AND 
TOILETRY 
OUTLETS 

ML  INCLUDING 

•  1700 

W  CHEMISTS 

Source  Trident  Estimates 

Contact  Clive  Leach.  Sales  Director  of  Trident- the  Super  Market  - 
where  the  selling  costs  less,  and  the  spending  is  high  ! 


TRIDENT  TElElflSION 

TRIDENT  HOUSE  •  BROOKS  MEWS  •  LONDON  W1Y2PN  01-4931237 


Winter-time 
is"P.E."time! 


When  boys  and  girls  come  out  to  play  -  in  all 
weathers  -  it's  time  to  stock  the  proper  kit. 
Time  for  'Phenergan'*  elixir,  complete  junior 
"survival  pack",  paediatric  remedy  par 
excellence ! 

With  its  broad  range  of  actions,  versatile 
" P. E."  can  be  a  real  help  in  so  many 

in  youngsters'  seasonal 
respiratory  conditions: 

•  dries  streaming  eyes  and  nose 
®  eases  "sneeziness" 

•  makes  breathing  "comfier" 

•  promotes  calm  and  sleep 


children's  winter  complaints,  both  seasonal 
and  everyday. 

That's  why,  right  now,  doctors  are  prescribing 
it,  mothers  buying  it  -  and  pharmacists  wisely 
re-ordering  it.  Now's  the  time  to  profit 
from  especially  high  demand  -  and  stocks 

to  match. 

in  many  other,  year-round 
ailments  of  little  ones: 

•  relieves  itching 

•  controls  nausea  and  vomiting 

•  allays  irritability  and  restlessness  e.g.  in 
crying,  "teething"  infants 


-it's  child's  play  whenTHENERGAN'elixir 

gets  to  work . . . 


'Phenergan'  elixir  promethazine  hydrochloride  PL  0012/5025 

.i. 

liiHJ  Mav&  Baker 


supplied  in  bottles  of  1  25  ml 


*trade  mark 


A  member  ot 
the  Rhone-Poulenc 
Group  of  Companies 


furtner  information  is  available  from  May  &  Baker  Ltd 
Dagenham  Essex  RM10  7XS 


MA  6344 
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LETTERS 


Double  standards 

Now  that  those  whose  hands  are  less  than 
clean  in  the  matter  of  resale  price  main- 
tenance have  retired  from  the  fray,  the 
controversy  about  current  wholesaling 
techniques  has  reduced  itself  to  an 
argument  between  two  types  of  company 
wholly  concerned  with  supplies  to  the 
retail  pharmacist  and  is  basically  one  of 
ideals. 

On  the  one  hand  we  have  a  company 
offering  a  first  class  service  to  the  profes- 
sion with  the  laudable  objective  of  mak- 
ing a  profit  for  itself.  On  the  other  hand 
we  have  a  Mutual  Company  with  the 
equally  laudable  objective  of  making 
money,  not  for  itself  per  se,  but  for  its 
members  who  create  its  business.  Whether 
the  operation  of  such  a  company  as  a 
Friendly  Society  is  desirable  1  have 
neither  the  experience  or  qualification  to 
discuss,  but  I  see  no  reason  why  phar- 
macy should  lag  behind  other  trades  in 
operating  on  a  Mutual  basis.  In  fact  it 
would  seem  to  me  to  be  highly  desirable 
that  it  should  do  so.  I  make  one  proviso 
only  and  that  is  that  such  companies 
should  provide  a  complete  service  cover- 
ing all  the  needs  of  retail  practice.  How 
they  distribute  their  profits  is  immaterial. 
Such  profits  belong  to  the  shareholders 
and  they  are  entitled  to  them.  Any  other 
considerations  are  academic. 

We  have  heard  too  much  for  too  long 
about  price  maintenance  protecting  stan- 
dards of  service.  Whilst  I  no  longer  have 
any  retail  pharmaceutical  responsibilities 
(except  in  provision  of  24  hour  emer- 
gency services)  I  recall  that  for  many 
years,  as  manager  of  a  rural  pharmacy, 
I  smarted  under  the  realisation  that  no 
matter  what  degree  of  loyalty  was  offer- 
ed we  could  get  no  more  than  one  deli- 
very per  day  from  one  wholesaler  only. 
For  the  same  basic  payment  to  a  supplier 
I  should  have  been  able  to  offer  my  pre- 
scription customer  the  same  standard  of 
service  offered  in  the  large  towns  and 
cities,  possibly  three  deliveries  a  day 
from  each  of  several  wholesalers  plus 
special  "emergency"  prescription  services. 
But  this  standard  of  service  was  never 


forthcoming,  and  we  had  to  learn  to  live 
without  it.  If  anyone  can  explain  to  me 
why  the  protected  profits  of  operation  in 
cities  should  produce  better  standards  of 
service  than  the  same  price  level  in  the 
rural  areas  I  will  be  pleased  to  hear  it. 

It  is  my  firm  belief  that  the  system 
which  has  prevailed  for  so  long  has  done 
little  good  to  the  profession.  It  has  bol- 
stered the  survival  of  pharmacies  provid- 
ing duplicating  services  and  has  inhibited 
the  establishment  of  pharmacies  where 
they  are  needed  due  to  the  fact  that  a 
quicker  prescription  service  is  available 
by  visiting  a  neighbouring  city. 

At  the  present  time  I  am  concerned 
in  the  management  of  a  wholesale  ser- 
vice to  another  profession.  We  offer  uni- 
form standards  of  service  to  all  our 
clients  wherever  they  may  be  located 
with  uniform  pricing.  Why  is  it  so  diffi- 
cult for  pharmacy  to  do  the  same? 
K.  W.  Youings 
Castle  Cary,  Somerset 

Indecent  cough? 

A  lady  recently  entered  our  town  centre 
pharmacy  and  having  approached  an 
assistant  on  the  medicines  counter  asked, 
in  a  very  quiet  voice,  for  a  bottle  of 
Benylin  "exposure"! 
W.  J.  Robinson 
Bolton,  Lanes 


COMING  EVENTS 


Monday,  January  15 

Harrow  &  Hillingdon  Branch,  Pharmaceutical  Society, 

Northwick  Park  Hospital.  Watford  Road.  Harrow,  at 
8  pm.  Brent  Branch  course.  "Common  clinical 
problems — migraine;  poisoning;  pain;  drugs  and 
driving. " 

Mid-Glamorgan  Branch,  Pharmaceutical  Society, 

Hawthorne  leisure  centre,  near  Pontypridd,  at 

8  pm   Dr  R  Williams  (senior  registrar,  young 

people's  unit.  Whitchurch)  on  "Family 

therapy  treatment  of  the  adolescent". 

Plymouth  Branch,  Pharmaceutical  Society,  Board 

room,  Greenbank  Hospital,  al  8  pm.  Professor 

R   T   Parfitt  (Head  of  school  of  pharmacy  and 

pharmacology,  Bath  University,)  on  "Analgesia  and 

addiction". 

Stockport  Branch,  Pharmaceutical  Society,  Ashton 
post  graduate  medical  centre,  at  8  pm.  Light 
films. 

Teesside  Branch,  Pharmaceutical  Society, 

Postgraduate  centre,  West  Lane  Hospital. 
Middlesbrough  at  7.45  pm.  Mr  D.  S.  Muckle 
(medical  adviser.  FIFA)  on  "Anti-inflammatory 
agents:  their  effect  in  sports  injuries." 


Tuesday,  January  16 

Industrial  Pharmacists'  Group,  Pharmaceutical 
Society,  Society's  headquarters,  1  Lambeth  High 
Street,  London  SE1,  at  2  pm   Group  meeting  on 
"Health  and  safety  al  work." 
Lanarkshire  Branch,  Pharmaceutical  Society, 
Nurses  recreation  hall,  Strathclyde  Hospital, 
Motherwell,  at  8  pm.  Professor  A.  T.  Florence, 
Strathclyde  University,  on  "Education  in 
pharmacy  too  much,  too  little,  too  late?" 
Leicestershire  Branch,  Pharmaceutical  Society, 
Postgraduate  medical  centre,  Royal  Infirmary, 
Leicester,  at  8  pm.  Mr  R   Blythe  (Editor, 
Pharmaceutical  Journal)  on  "The  Pharmaceutical 
Society's  free  gift". 

Northumbrian  Branch,  Pharmaceutical  Society, 

Castle  Leazes  halls  of  residence,  Richardson 
Road,  Newcastle,  at  8  pm.  Talk  by  Mr  J 
Bannerman  (Member  of  Council). 
Stirling  &  Central  Scottish  Branch,  Pharmaceulical 
Society,  Station  Hotel,  Stirling  at  8  pm.  Mr  A.  G.  M. 
Madge  (Member  of  Council)  on  "Acupuncture." 

Wednesday,  January  17 

Scottish  Department,  Pharmaceutical  Society,  36 

York  Place,  Edinburgh,  at  7.45  pm.  Professor  J.  R. 
Parratt  (Strathclyde  University)  on  "Recent 
advances  in  the  drug  treatment  of  angina 
pectoris". 

Sheffield  Branch,  Pharmaceutical  Society,  Jessop 
Hospital  lecture  theatre,  at  8  pm.  Speaker  Mr  H. 
Howarth  (member  of  Council). 
Slough  Branch,  Pharmaceutical  Society,  Slough 
police  station,  at  8  pm.  Dr  D.  Paton  on 
"Forensic  science". 

Thursday,  January  18 

Ayrshire  Branch,  Pharmaceutical  Society,  Savoy 
Park  Hotel.  Ayr,  at  8  pm,  Kodak  Ltd  and  Scottish 
Colorfoto  Ltd  on  "Photographic  trends".  A  staff 
training  meeting. 

Bristol  Branch,  Pharmaceutical  Society,  Edward 
Jenner  Centie,  Bristol  Royal  Infirmary,  at  8  pm. 
Mr  P   J.  N   Pinsent  (Bristol  University  veterinary 
department)  on  the  work  of  a  veterinary  surgeon. 
Dundee  Branch,  Pharmaceutical  Society,  Ninewells 
medical  school,  at  7.30  pm.  Professor  A.  T. 
Florence,  (Strathclyde  University),  on  "Pharmacy 
— Do  we  deserve  a  future?" 

Harrogate  Branch  Pharmaceutical  Society,  Smiths 
Arms,  Beckwithshaw,  at  8  pm,  Helen  Guthrie 
(journalist,  novelist)  on  "The  fool  rushed  in". 
Leeds  Branch,  National  Pharmaceutical  Association 
and  Pharmaceutical  Society,  Golden  Lion  Hotel, 
Lower  Briggate.  Leeds,  at  8  pm.  Dr  H.  Edelston, 
on  "Is  your  tranquilliser  really  necessary?" 
Northern  Scottish  Branch,  Pharmaceutical  Society, 
Postgraduate  centre.  Raigmore  Hospital.  Inverness, 
at  7.45  pm.  Miss  E.  M.  Hood  (chief  nursing  officer, 
Highland  Health  Board)  on  "The  nursing 
services". 

West  Metropolitan  Branch,  Pharmaceulical  Society, 

Chelsea  College,  Manresa  Road,  SW3,  at  7,45  pm. 
Dr  P  F.  L   Boreham  on  "Scientific  safari  to 
Africa". 

Wirral  Branch,  Pharmaceutical  Society,  Wirral  post 
graduate  medical  centre,  Clatterbndge  Hospital,  at 
8  pm    Dr  D   A.  Patterson  (Home  Office  forensic 
scientist)  on  "Forensic  science,  drug  identification 
and  toxicology". 

Worthing  Branch,  Pharmaceutical  Society,  Beach 
Hotel,  Marine  Parade,  Worthing,  at  8  pm,  Mr  G.  M. 
Tatchell  (Glasshouse  Crops  Research  Institute) 
on  "Pests  limited  by  bugs  incorporated". 

Friday,  January  19 

Southampton  Branch,  Pharmaceutical  Society, 

Postgraduate  medical  centre.  Southampton  General 
Hospital,  Tremona  Road,  Southampton,  at  8  pm. 
Speakers  Mr  J.  E.  Balmford  (president,  Pharmaceu- 
tical Society). 


The  touch  of  REAL  Beauty 


In  shades  of  Ivory,  Natural,  Ochre,  Peach, 
Sungold,  Apricot,  Rachel 
VAT  Recommended  Retail  Prices: 
TUBES  No.  2  32p  each  (Trade  £2.66  doz.) 
TUBES  No.  3  38p  each  (Trade  £2.88  doz.) 
PLASTIC  JARS  62  p  each  (Trade  £5.13  doz.) 


Veloutu 

POWDER  CREAM 


A  complete 
modern  beauty 
treatment 


The  ALL-IN-ONE  Make  up. 


From  your  usual 
wholesaler  or 
direct  from 
DIXOR  LTD., 
Blenheim  Road, 

Longmead  Industrial  Estate,  Epsom,  Surrey  KT19 


13  January  1979 


9AH. 

Chemist  &  Druggist  43 


4PANY  NEWS 

Ramsay  goes 
;  to  Sangers 

Mr  John  Ramsay  has  rejoined  Sangers 
Ltd  as  commercial  director  after  four 
years  at  Westons  Pharmaceuticals  Ltd, 
where  he  was  marketing  director.  The 
appointment  is  part  of  a  management 
restructure  at  Sangers  Ltd — the  phar- 
maceutical wholesaling  arm  of  Sangers 
Group  Ltd  in  Great  Britain — which  now 
has  Mr  David  Smith  as  managing 
director  together  with  regional  directors 
Mr  Alf  Reed  and  Mr  John  Ward. 

Mr  Ramsay  joined  Sangers  at  their 
Bedford  depot  in  1959,  transferring  to 
London  as  buying  office  controller  a 
year  later.  In  1966  he  became  buying 
office  manager,  helping  to  develop  and 
launch  the  Apocaire  scheme.  He  told 
C&D  this  week :  "We  have  a  team  of 
people  determined  to  succeed  in  meeting 
the  needs  of  their  chemist  customers,  in 
which  I  am  sure  my  recent  experience 
with  a  retail  group  will  be  of  great 
benefit." 

Wellcome  profits  up 

Group  sales  of  £382  million,  more  than 
85  per  cent  of  which  were  again  outside 
Britain,  are  reported  by  Mr  A.  J.  Shep- 
perd,  chairman  of  The  Wellcome  Found- 
ation Ltd  in  the  accounts  for  the  year 
ended  August  26,  1978,  published  on 
January  9.  That  represents  an  increase 
of  9  per  cent  over  the  previous  year. 
Group  profits  before  tax  at  £51m  were 
improved  by  10  per  cent  and  net  attribut- 
able profits  for  the  period  at  £23. 5m  were 
£2m  greater  than  the  previous  year. 

There  has  been  a  further  advance  in 
exports  which  at  £87m  have  increased  by 
72  per  cent  in  the  past  two  years.  The 
relative  improvement  of  the  export  per- 
formance over  the  past  few  years  is 
about  twice  that  of  the  British  pharma- 
ceutical industry  as  a  whole. 

Capital  investment  during  the  year 
again  amounted  to  £21m,  of  which  £llm 
was  in  the  UK. 

Pressures  upon  the  resources  not  only 
of  the  group  but  of  the  pharmaceutical 
industry  in  general  continue  to  be  applied 
by  government  agencies.  Mr  Shepperd 
says:  "We  have  added  considerably  to 
the  numbers  employed  within  the  group 
to  meet  these  growing  legislative  require- 
ments and  have  no  doubt  that  we  will 
be  required  to  add  yet  further  in  the 
future.  We  have  the  gravest  doubts  as  to 
the  value  of  many  of  these  impositions, 
and  it  must  be  accepted  that  the  increase 


John  Ramsay 

in  costs  caused  by  these  requirements 
must  be  recovered  through  sales.  Even 
with  volume  expansion  there  is  a  limit 
to  the  ability  to  absorb  these  cost  in- 
creases and  they  must  therefore  be  con- 
sidered by  authorities  in  the  context  of 
pricing." 

APPOINTMENTS 

Pharmagen  board 

Mr  D.  L.  Taylor,  who  became  marketing 
director  of  Vestric  Ltd  on  January  1, 
and  Mr  B.  Sparling,  general  manager  of 
Vestric's  subsidiary,  Pharmagen  Ltd.  have 
been  appointed  to  the  board  of  Pharm- 
agen. Mr  Sparling  remains  general  man- 
ager of  that  company.  Mr  T.  Saul, 
formerly  marketing  director  of  Vestric, 
who  has  resigned  from  the  company  to 
embark  on  a  business  venture,  has  also 
resigned  from  the  board  of  Pharmagen, 
as  has  Mr  C.  D.  Bell,  formerly  market- 
ing manager  of  Vestric  and  now  Vestric's 
customer  systems  controller. 

Independeni   Chemists   Marketing  Ltd: 

Mrs  Helen  Wild  has  been  appointed  pro- 
duct group  manager  in  the  marketing 
department. 

Wimthrop  Laboratories:  Mrs  E.   G.  S. 

Mather,  BSc  (Pharmacy),  MPS,  has  been 
appointed  executive  pharmacist.  This  post 
was  recently  vacated  by  Mr  W.  E.  Jones, 
who  has  transferred  to  Sterling-Winthrop 
Research  and  Development  Division.  Mrs 
Mather  was  previously  employed  by 
Parke  Davis. 


MARKET  NEWS 

Vitamins  up  3pc 

London,  January  10:  A  principal  manu- 
facturer of  vitamins  has  advanced  its 
price  schedules  by  around  3  per  cent 
to  compensate  for  the  weaker  pound 
vis  a  vis  the  Swiss  franc.  Firm  prices 
for  cocaine  are  now  being  quoted 
again;  these  show  a  rise  of  £100  kg 
over  those  at  which  business  was 
recently  done.  Calamine  is  up  from 
£618  to  £653  per  metric  ton. 

The  markets  for  essential  oils  and 
crude  drugs  have  not  yet  recovered 
from  the  holidays  thus  it  is  difficult  to 
establish  a  market  in  many  items. 
Among  essential  oils  lemongrass  is 
unavailable  on  the  spot.  Aloes  has 
turned  firmer;  also  dearer  are  cascara, 
benzoin,  dandelion  root,  gentian  root, 
ipecacuanha  and  jalap.  Lower  are 
Canadian  balsam,  cherry  bark,  hen- 
bane, kola  nuts,  senega,  quillaia,  vale- 
rian and  witchhazel  leaves. 


Pharmaceutical  chemicals 

Ascorbic  acid:  (Per  kg)  from  £5.94  for  British 
material  in  25-kg  lots  down  to  £4.95  for  imported 
in  1-ton  lots. 

Biotin:   Crystals  £5.34  per  g;   £5.13   in   50-g  lots. 
Calamine:  BP  £653  per  1,000-kg  delivered. 
Calcium  ascorbate:  £7.28  kg  in  5-kg  pack. 
Calcium  carbonate:  BP  light  £145  metric  ton. 
Calcium  chloride:  BP  anhydrous  96/98%  £0.93  kg 
in  50-kg  lots  of  powder  granular  £0.95;  hexahydrate 
crystals  BP  1968  £0.68. 

Calcium  gluconate:   £1,562   per   metric  ton. 
Calcium  lactate:  100  Kg  lots  £1.45  kg. 
Calcium  pantothenate:  £8.31   kg  in  25-kg  lots. 
Carotene:  Suspension  10%  £33.34  kg;  in  5-kg  lots; 
Crystaline  20  '  £43.09,  £185  kg  in  250-g  packs. 
Cocaine:  Alkaloid  £688  kg;   hydrochloride  £628. 
Cyanocobalamin:   (Per  g)  £1.78  in  10g  lots.  £1.88 
in  100g  lots. 

Dexpanthenol:  (Per  kg)  £11.44,  in  5-kg  lots. 
Dextromethorphan:   £171.45  kg. 
Nicotinic  acid:  £4.51  kg;  in  50-kg  lots. 
Nicotinamide:  £4.56  kg  in  50-kg  lots. 
Pyridoxine:  (Per  kg)  £27.86  kg  in  5-kg  lots. 
Riboflavine:     (Per    kg)     £32.69    in     10-kg  packs, 
diphosphate  sodium  £81.75  in  5-kg. 
Thiamine:  Hydrochloride/mononitrate  £16-£18.42  kg 
according  to  quantity  and  source. 
Tocopherol:  Dl_  alpha  £17.83  kg  in  5-kg  lots. 
Tocopheryl   acetate:    Per    kg    £14.86,    powder  25% 
£14.70  in  25-kg  pack;  50%  absorbate  or  spray-dried 
£12.18. 

Vitamin  A:  (Per  kg)  acetate  powder  type  325 
£12.78;  type  500,  £16.34  in  5-kg  lots.  Palmitate 
oil  1  miu  £16.64;  water-miscible  £4.45  litre  in  6 
litres. 

Vitamin  D2:  Type  850.  £55.50  kg. 
Vitamin  E:  See   tocoohervl  acetate. 

Crude  drugs 


spot;    £920   cif.  Curacao 


Aloes:    Cape    £950  ton 
£2,000,  cif,  nominal,  cif. 
Balsams:    (kg)    Canada:    Easier   at    £13.30,  spot; 
£12.90,    cif.    Copaiba:    No    spot    £2.50    cif.  Peru; 
No  spot  £2.50  cif.  Tolu:  £5.50  spot. 
Benzoin:  £152  cwt  spot  nominal;  no  cif. 
Cascara:  £980  metric  ton  spot;  £960,  cif. 
Cherry  bark:  £1,150  metric  ton  spot;  £1,100  cif. 
Gentian  root  £1.670  metric  ton  spot;  £1,630  cif. 
Dandelion:  Spot  £1.790  metric  ton  spot;  £1,760,  cif. 
Henbane:  Niger  £1,580  metric  ton  spot;  £1,550  cif. 
Ipecacuanha:   (kg)    Costa   Rican,   spot  £10.60  kg, 
nominal;  no  cif 

Jalap:  Mexican  no  spot;  £1,420  metric  ton,  cif, 
nominal. 

Kola  nuts:  £500  metric  ton  spot;  £380  cif. 
Quillaia:  Spot  £1,150  metric  ton;  £840,  cif.  Jan-Feb. 
Senega:  Canadian  £9  70  kg  spot;  £9.50,  cif: 
Valerian:   Dutch  £1,660  metric   ton   spot  new  crop 
£1.610  cif;   Indian  £1,070;   £1.040,  cif. 
Witchhazel  leaves:  £2.30  kg  spot  £2.10,  cif. 


Juma  Medicated  Bath  Salts 

w^SoAzz  ate  up  ogam  £o  check yew 'stocks  how. 

From  your  wholesaler  or  Ernest  Jackson  £r  Co  Ltd.,  Crediton,  Devon  Distributors  for  Earex  products. 
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APPOINTMENTS 


The  Royal  Free  Hospital,  Hampstead 


Pharmacy  Technician 

Qualified  Technicians  are  invited  to  apply  to  join  our 
enthusiastic  young  team  in  this  modern  department  based 
in  a  new  teaching  hospital  in  Hampstead. 
The  successful  applicant  will  have  every  opportunity  to  gain 
experience  in  all  aspects  of  the  Pharmaceutical  services 
including  up-graded  production  departments. 

The  hospital  is  easily  accessible  by  public  transport,  and 
offers  excellent  working  conditions  and  staff  amenties. 

Application  form  (to  be  returned  by  26th  January  1 979) 
from  the  Personnel  Department,  The  Royal  Free 
Hospital,  Pond  Street,  London,  NW3  2QG.  Tel:  01-794 
0500,  Ext.  4286.  Please  quote  ref:  1434.  For  more 
detailed  information  and  to  arrange  an  informal  visit 
please  contact:  The  District  Pharmaceutical  Officer, 
Miss  S.  Bennett,  Tele:  01-794  0500  Ext.  3115. 


Camden  and  Islington  A.H.A.  f  □ 
(Teaching)  {J^\\JJ 


SALES 
MANAGER 


Norton  of  London,  manufacturers  of  Fine  Soaps  and 
Toiletries  require  Sales  Manager  to  supervise  their 
Sales  Force  and  to  service  certain  key  house 
accounts.  Applicants  must  have  had  some  training  in 
Sales  Management,  experience  of  the  Industry  and 
preferably  be  under  40.  This  position  has  first-class 
career  prospects  and  carries  an  excellent  salary. 
Apply  in  writing: 

Mr.  A.  S.  Norton, 
M  &  R  Norton  Limited, 
155/7  Merton  Road, 
London,  SW18  5EG. 


FOR  DETAILS  AND  INFORMATION 
OF  ADVERTISING  IN  THE 
CLASSIFIED  PAGES  OF 

CHEMIST  &  DRUGGIST 

Telephone:  01-353  3212,  ext.  116 


MEDICAL  &  CHEMIST 
REPRESENTATIVES 


M.M.L.  the  leaders  in  the  Auxiliary  Sales 
Force  business  and  better  known  for  their 
work  in  the  grocery  and  confectionery  fields 
have,  recently  formed  a  special  division  for 
chemist  and  medical  representatives,  the 
function  being  to  supply  experienced  rep- 
resentatives to  companies  to  cover  vacant 
territories,  or  to  assist  in  the  launching  of 
new  chemist  and  medical  products. 

If  you  are  an  early  retired  medical/chemist 
representative  or  in  the  medical  or  chemist 
profession  with  time  to  spare  why  not  con- 
sider joining  Merchandising  Manpower  for 
short  period  assignments. 

Write  for  Job  Description  and  Application 
Form  to: 

R.  C.  Wilson 
Merchandising  Manpower  Ltd 
Greater  London  House 
Hampstead  Road, 
London  N.W.1. 
Tel:  01-387  4201 


AGENTS 


AGENTS  REQUIRED 

To  sell  top  quality  range  ot  medically  approved  home  exercisers  to  chemist  trade  All 
areas  currently  open  This  is  a  unique  opportunity  for  you  to  expand  your  range  and  ofter 
your  customers  a  new  profit  centre.  High  margins  and  very  attractive  commission 
involved  Further  details  from 

DIRECTRIGHT  LTD 
Guildford  Chambers,  54  Cheapslde.  Luton,  Beds. 
Tel.  (0582)  424563/39606. 


AGENTS  REQUIRED  FOR 
CALLING  ON  RETAIL  CHEMISTS 

with  Shoes,  Sandals  and  Slippers 
for  Babies  Generous  Commission. 

TINY  STEP  SHOES 
Overton  Road,  London  E10 


AGENTS  REQUIRED  tor  all  areas  to 
sell  specialist  gluten  free  foods.  Please 
write  stating  position  and  experience  to 
G.  F.  Dietary  Supplies  Limited,  7. 
Queensbury  Station  Parade, 
Queensbury,  Edgware.  Middx  HAS 
5NP. 


AGENTS  CALLING  ON  CHEMISTS 

and  drug  stores  for  nationally-known 
company  seeks  additional  small  range, 
territory  North  London,  Middlesex  & 
Herts 

Box  No  2581 
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FOB  SALE 


BUSINESS  OPPOBTUNITIES 


AFRO'  PRODUCTS 

English,  American  and  Caribbean  products.  We  offer  a  unique  ser- 
vice, to  the  retailer,  in  most  popular  brands  of  hair  and  skin  cosmetics. 
Johnson  s,  Palmer's,  St.  Clare's,  Dax,  La  India,  etc.,  etc. 

ZEBBRA  WHOLESALERS, 
127  Stoke  Newington  High  St., 
London,  N16. 

Phone  01-249  3161,  ext.  4/5. 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  charms  etc.,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead. 

RUMABRACE  SOLID  COPPER 
BRACELETS  (in 2  sizes)  R.R.P.  £1 .75. 
£10.50  per  doz.  inc.  VAT.  Post  Free. 
Cheque  with  order.  Gardiner  &  Lacey, 
Chemists,  13,  St.  Giles  St.,  Norwich. 
Phone  21117. 


WANTED 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  for  manufacturers'  clearing 

lines,  and  retailers  stocks 

8  Northburgh   Street,  London 

EC1V  OBA.  Tel:  01-253  1184/5. 

Telegrams:  "Salvall",  London, 

E.C.1. 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles,  etc  , 
urgently  wanted  Kindly  contact  Robin 
Wheeler  Antiques.  Parklands,  Park 
Road,  Ashtead,  Surrey  Telephone 
Ashtead  72319.  Buyer  collects. 


SHOPFITTING 


SPECIALIST  SHOPFITTING  SER- 
VICES. Free  Planning,  Competitive 
Prices.  Phone  061-445  3506.  H.  A. 
Peyser,  20  Fairfax  Avenue,  Didsbury, 
Manchester  M20  0AJ. 


Modular  units  with  complete 
shopfitting  services.  NPU-NPA 
recommended  (for  15  years). 
Coloured  brochure  from:  . 
Olney  Brothers  Ltd., 
Northbridge  Road,  Berkhamsted, 
Herts.  HP4  1EG.  Tel:  5417/9 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  0PD. 
Tel:  01-946  2291. 


SHOPFITTING? 

MODERNISATION  COULD 

COST  YOU  NOTHING! 
In  every  chemist  outlet  we've 
modernised,  turnover  has  gone  up  at 
least  20%. 
NOW  IT'S  YOUR  TURN. 
For  professional  help  contact: 

Storeplan  Ltd., 
Shop  Interior  Specialists,. 
48  Towerf ield  Rd.  Shoeburyness, 
Southend  on  Sea,  Essex,  SS3  9QT: 
Tel:  Shoeburyness  3551  /591 1 
(Std  03708) 


ONE-SIZE  TIGHTS  from  £1.95  doz. 
plus  VAT.  Min  order  6  doz.  overall 
CWO  Carriage  free.  Full  range  Price 
List.  E  &  R  Kaye,  3  South  Place,  London 
EC2 


SABONA  OF  LONDON 

The  original  copper  bracelet 
company 
price  details  available 
Sabona  &  Co.  Ltd., 
73  New  Bond  Street, 
London  W.1. 
01-629-6921 


SERVICES 


Approved  Prescription  Services  Ltd  ,  PO 
Box  15,  Whitclitfe  Road,  Cleckheaton, 
West  Yorkshire,  England  BDI<J  3BZ. 
Tel.  Cleckheaton  (0274)  87677h 


TRADE  HARKS 


The  Trade  Marks  listed  below  were 
assigned  on  5  December  1977  by 
OPTREX  LIMITED  of  17  Wadsworth 
Road,  Perivale,  Greenford,  Middlesex 
to  ROUSSEL  LABORATORIES 
LIMITED  of  Roussel  House,  Wembley 
Park,  Middlesex  WITHOUT  THE 
GOODWILL  OF  THE  BUSINESS  IN 
WHICH  THEY  WERE  THEN  IN  USE. 
Mark  OPTULLE.  No.  B633498. 
Goods.  Medicated  paraffin  tulle  none 
being  for  export.  Mark.  OPTULLE.  No. 
B648983.  Goods.  Medicated  paraffin 
tulle  for  export. 
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MISCELLANEOUS 


"FASHION  JEWELLERY" 
Jodez  (Manchester)  Ltd., 
34  Shudehill,  Manchester  M4 1 E  Y 
Tel:  061-832  6564 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
jewellery. 


CAN  WE  HELP  YOU? 

We  are  a  well  known  manufacturer  of  a  small  range  of 
O.T.C.  medicinal  products  which  have  close  to  98%  dis- 
tribution in  chemists  throughout  the  U.K. 

We  now  wish  to  expand  the  range  of  products  carried  by 
our  Sales  force,  who  have  time  to  concentrate  on  additional 
lines  from  other  manufacturers. 

If  you  have  a  product(s)  which  could  benefit  from  our  sales 
force  activity  and  want  wider  distribution  contact  the  Sales 
Director. 

All  replies  will  be  treated  with  strictest  confidence. 
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Headings 

Agencies  Wanted 
Agents  Wanted 
Appointments 
Business  Opportunities 
Business/ Property 


Classified 
Advertisements 


Business/  Property 

Wanted 
Patents 

Property/ Shops  to  Let 
Services 


for  Sale  and  Auction  Shopfittings 


Situations  Vacant 

Situations  Wanted 

Stocktaking 

Tenders 

Trade  Marks 

Wanted 


Classified  advertisements  can  be  accepted  up  to  12  noon  Tuesday 
for  inclusion  in  same  week's  issue,  space  permitting.  The  full  name 
and  address  of  the  advertiser,  not  necessarily  for  publication,  must 
accompany  every  advertisement.  CHEMIST  AND  DRUGGIST 
reserves  the  right  to  refuse  or  revise  any  advertisement  or  to  omit  any 
portion 

Post  to  Classified  Advertisements,  Chemist  and  Druggist, 

25  New  Street  Square,  London  EC4A  3JA      Telephone  01  353  3212 


a  f  r  i  x 

STAM  P 
HERE 


CLASSIFIED  DEPARTMENT 
CtHjIERiflST  AMD  DRUGGIST 
25  NEW  STREET  SQUARE 
LONDON  EC4A  3JA 


Order 
Form 

Bold  Capitals 
Please 


Lineage 

£1.00  per  line, 

minimum 

5  lines  at  E5  00 


Display/Semi  Display 

C5.00  per  single 
column  centimetre, 
mm  25mm.  Column 
width  44mm 


Please  tick  if 
required 

Box  No 

50p  extra  YES /NO 


Heading  Required 


Date  of 
Insertion 


Remittance 


L7 


Typesetting  and  graphics  by  Tottenham  Typesetters  Ltd.,  London  N1 5.  Printed  by  Riverside  Press  Ltd.,  Whitstable,  Kent  Published  by  BENN  PUBLICATIONS  LTD.,  25  New  Street  Square,  London 
EC4A  3JA  Registered  at  the  Post  Office  as  a  Newspaper  13/1 1 /24s 


The  only  BEVELLED 
TONGUE  DEPRESSOR 
|  in  the  world. 

I        Applicators  also  available 


Also  AYRES  BIOPSY 

CERVICAL  SCRAPERS 

This  high  quality  scraper  immediately  available 
in  large  quantities.  Special  prices  for  bulk  orders. 


ASHWOOD  TIMBER  b  PLASTICS  LTD., 


Plyfa  House.  Leven  Road,  London  E14  OLW    Tel  01  987  6461/7, 

 Ct 


_/ij/tcm80 


continental  stylo  shopfittings  designed  for  todays  Pharmacy 
plus  full  service  —  complete  installations 
Olney  bros  lid   jado  house, northbridge  road. 
-  |=w  berkhamsted,  herts  hp4  leg 
Saw     free  colour  brochure  04427-5417/9 


The  extract  from 
the  New  Zealand 
Green  Lipped 
Mussel 

SEATONE 

Available  now  from: 
McFarlane  Laboratories  (UK)  Ltd 
15  Eldon  Road 
Reading 
Berkshire  RG1  4DN 
Telephone:  Reading  585917 
NATURAL  NO  ADDITIVES 

Suggested  retail  price  £4.99 

Each  bottle  contains  110  capsules  which  is  a 
21  day  course 


Todays  easy-care  system 
for  soft  conlacl"  lenses. 


The  Burton  Parsons  range  of  soft  contact  lens  solutions 
have  been  developed  to  be  the  most  complete  lens  care 
systems  available  today. 

Each  product  has  received  the  approval  of  the  American 
F.D.A.  and  is  especially  formulated  to  ensure  unsurpassed 
efficiency  and  safety. 

When  you  recommend  BP  contact  lens  solutions  you 
are  recommending  the  very  best. 

Further  information  available  from  Burton  Parsons 
Chemicals  (UK)  Ltd,  Unit  No.  4,  Rich  Industrial  Estate, 
Cnmscott  Street,  London  SE1.  Tel:  01-231  2794. 

bp  for  high  quality 
conkxHens  solutions 
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They'll  soon  be  round 


for  the  Ralgex 


...  especially  when  they  and  80%  of  all  other  adults  see  Ralgex  again 
on  TV.  This  winter  we're  spending  even  more  on  a  repeat  of  our  hard 
hitting  campaign  showing  that  Ralgex  is  ideal  for  all  the  family's  aches 
and  sprains. 

Sales  have  been  leaping  ahead  year  after  year,  over  29%  up  on  last 
year  alone  making  Ralgex  the  brand  leader.  Take  advantage  of  the  even 
bigger  success  that's  going  to  come  your  way  this  winter  and  make  sure 
everyone  sees  the  Ralgex  Display  on  your  counter. 

And  don't  forget  that  Ralgex  is  the  only  general  sale  brand 
offering  a  complete  range  of  applications:  <^%0  IT""V^3 

Spray,  Stick,  Balm  and  Embrocation.  S|  |?  J  C-J  ^  O7 


LRC  Products  Ltd,  Sanitas  House, 
Stockwell  Green,  London  SW9  9  J  J. 
Order  Office:  01-274  2076 
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